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SCHOOL OF MANAGEMENT STUDIES, PUNJAB! UNIVERSITY, PATIA

ORDINANCES |
MASTER OF BUSINESS ADMINISTRATION
(INTERNATIONAL BUSINESS, TWO YEARS PROGRAMME]

Session 2020-21, 2021.2022
Keeping in view the changing International business scenario Punjabl University has

proposed to start MBA (18).Tha purpose of this programme is to develop management and
leadership talent for the International economy for a select group of students.
1. Duration of the Course _
The duratlen of the course shall'be of twa years spread over four semesters.
2. No of Seats: 40
3. Efiglbility
{i) Admission to MBA (1B) shail be open 1o any candidate who has obtained 50%
marks in aggragate in graduation/post graduation programme in any stream.
For admissfon to MBA (IB) programme; 85 per cent weightage will be given to
academic perforsmance in. graduationfpost graduation. Weightage for Group
Discussion & Interview .tt-:- be conducted by SMS, Punjabi University, Patiala
will be of 15 par cent.
(i}  The first semester examination shall be open to a regular student who:-
(8) has been on the rolls of the SMS during the first semaster:
(b} has attended not less than 75% of the Jectures in each paper, and
{c} bears @ good moraf character,
(i} The second semester examination shall be apen to a reguiar student whao:-
(3} has been on the rolls of the SMS during the second semester,
(b) has attended not less than 75% of the lectures in each paper.
(c} has passed the first semester examination or is covered under re-appear
ordinances of the MBA course,
(d) bears agood moral character.
(v  Admission to second year of MBA (!1B) will be open to the candidates who

have cleared at least 50 percent of the papers in the first two semesters.




(v)  Lateral Entry Admission: Lateral entry admission for MBA {iBwill open to the
students who have been enralled- for Dual degree program of Punjabi
University-Wilkes University and are not able to go to USA for some
justifiable reasons. '

4. Tuition Fees

« The fees shall be communicated to the students at the time of admission.

s The students who have been shifted from MBA 1= pr%e to MBA
{International Business) pregramme ufhsp.ds in the second year, shail be required
to pay the fee of MBA {Internatinngl Bl.:siness} prmg"ramme of SMS for the second
year only. '

5. Other Clauses

{i} The assessment in the first and second semester pf M.B.A. {1B).Part-l wilt be 50%
internal and 50% external for each paper. The result for the internal examinations, to
be conducted by the Department, shall be conveyed to the students/Examinations

Branch by the Head of the Department as-per approved schedule, failing which the

result of concerned cand]date.s will be shown as RL. _ '

iy M.B.A. {1B) Part-1l shall be open to any person who has passed M.B.A. (IB} Part-l
examination or has cleared at least 50% of total papers prescribed  for first and
second semesters of M.B.A. (iB) courses. The assessmert in the 3rd and 4th
semesters of M.B.A. (1B} Part-Il will be 50% internal and 50% external for each paper.

The result for the internal examinations, to be mndl_.lcted by the Department, shall

be conveyed to the studenE!ExamInations"ﬁmnch by the Head of the Department as

per approved schedule falling. which the resuit of concerned candidates will be

shown as RL. The syllabus for the session shall be such as prescribed by the

University from time to time,
be evaluated jointly by the external and internal examlners.
t. The Project

(iii) The Project Report shall
The topic for the Preject Report will be approved by the Departmen
Report shall be subrmitted atong with prescribed fee as per prescribed sched

i be declared in Project ﬁepu'rt paper. In case the

ule,

failing which re-appear shal
examiners is more than 10 marks, the report

hose award shall be final, (by  Training

difference of marks awarded bv' two

shall be referred to the third examiner w
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Report would he evalyated internaily. The Result would be communicated to the

examination branch by the Head of tha Capartment.

(iv) M.B.A. {1B) examination is open anly to candidate who: Has been on the rolls of the
Universit-,rfcmlege throughout the academic semester precading the examination;
Has his name suhmitted to the Reglstrar h',r the Head/Principal of having/attended
not less than 75%iof the tutaLnumher of lactures defivered in each pa per/subject
and 75% of the periods held in practicals/lah work in each paper/ subject during the
Academic semester. The Department/College shall be required to dellver at |east
75% of the total number of lectures prescribed for each paper/subject. Provided that
deficlency in the number of lectures can be condeoned for special reasons subject to
ordinance framed on the subject.

{v} The medium of instfucﬁnn and examination shail be English.

(2} The minimum rumber of marks required to pass a paper shall be 40% in the
external examination and 40% in the aggregate of internal and external
examination in each paper. There is ng pass percentage for internal part of
the assessment.

{b) In the event of a  candidate failing to secure the requisite 40% marks In
terms of clause {a) above, he shall be placed under reappear in that papers.

Such a candidate would carry the internal assessment marks secured by him
for his reappear examinatio_n. However, if any candidate has secured less
thar 40% marks ih the internal assessment in any one or more papers and is
placed under reappear in that paper{s), he may at his option, attend reguiar
classes of that paper(s), after his fourth semester examination. The
candidate would be requlred to attend such ¢lasses in 3 semaster in which
that paper(s) is affered by the department subsequently and thus improve
his internal asseésment scﬁre in the concerned paper(s). In case, such a
candidate improves upon the earlier internal assessment score the revised
internal assessment will replace the old internal assessment, In case he fails
to improve upon his earlier internal assessment in that paper(s) his original
fnternal assessment marks would stand. In case such a paper is dropped

from the course of study as a fesult of any revision the department would

Indicate a'suitable substitute paper in lieu thareof.
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A candidate who joins first semester for M.B.A. (IB) Part-l may on  completing
attendance requireament, appear in the first semester examination and join the
second semester course and appear in the secopd semester examination on
completing attendance requirements on the dates prescribed for each examination,
Even if he does not clear any paper of the first semester, he will be eligible to join
the second semester and take the examination, But he will not be eligible to join the
third semester unless he has cleared at least 50% of total papers prescribed for beth
the first and second semester examinations. He can take the third semester
examination on completing the required attendance, He may be allowed to jein the
dth semester, even If he has not cleared any of the aforesaid papers namely
reappear papers of first and second semester of Part-] examination and all the
papers of Il semester examination, Onattending the required number of lectures of
IV semester he will be eligible to appear in the IV semester examination. A candidate
olaced under reappear in any paper, will be allowed two chances to clear the
reappear, which should be availed of within consecutive two years/chances i.e. to
pass in a paper the candidate will have a total of three chances, i.e. one as regular
student and two as reappear candidate. The examination of reappear papers of odd
sernester will be held with regular examination of the odd semester and reappear
examination of he even semester will be held with regular examination of even
semester. But if a candidate is placed under reappear in the last semester of the
course, he will be provided chance to pass the reappear with the examination of the
next semester, provided his reappear of lower semester does not go gayond next
semester. Provided that he shall have o qualify in all the papers prescribed for the
M.B.A. course within a period of four years from the date he joined the course, In
case he faiis to do so within t_l'ne prescribed-period ;_'sg{qresa]gi, ha shall be declared
fail. He may, however, seek fresh admission 1o the flrst semester on meyit with the
new applicants. It is understood that @ 'raappear’ ‘or falled candidate shall be
allowed to take the examination In papers not cleared by him according to the date
sheets of the semester examinations in which such papers may be adjusted. After
complating two years of studies {i.e. four semester courses), he shall not be
admitted to any semester of the same course and will not have any privileges of a

regular student.

{vii) Viva-voce/Practical examination spall be conducted by 2 Committee

{a)
{b)
{c}

consisting of the following=-

Two external experts _
One internal examiner {to be nominated by the Head of the Department)

Head of the Department OR his nominee.

The quorum of Committee meeting would comprise one external and one internal

exarniner,




{wii} As soon as possible after the completing of each samester, the Registrar shall
publish 2 iist of successful candidates showlng their result. Each candidate shall be
supplied with a card cantalning hisfher detail of marks. The list of successfui
candidates on the completion of M.B.A. Part shall be arranged in three divisions
and the division obtained by the candidate will be stated in the degree.

() Successtul candidates who obtain 75% marks or more of the aggregate marks in Part-
!l and Part-Il examination takeh together shall be declared to have passed the
examfnatian_ with_: c‘ﬂstin::tinn agc! who obtain 60% or more of the aggregate marks
shall be placed in first cilvisiéﬁ; Those who obtain 50% or more but less than §0%,
shall be ptaced in the second division and all below 50% shall be placed in the third
division.

{x) The grace marks shali be allowed according to the general ordinances relating to
‘Award of Grace Marks', Thase ordinances will apply to all the examinations.

{a) Up to 1% nf;fhe total marks of Part-f and I examination shall be added to the
aggregate of both Part:l and Pari-ll examinations to award a higher
division/55% marks, to a candidate,

{b) Grace marks to be given shaIi be calculated on the basis of 1% of total
aggregate marks of all the written and practical papers of the examination
concerned. Marks fﬁr viva-voce/internal assessment/sessional work/skill in
teaching/any -additionai/optional subject shall not be taken into account for

this purpose. If a fraction works out to half or more, it shail count as one mark

and fracﬂan !eés-than half?hail be Ignored.

(c} Te pass in one or mere written papers or subjects, and/or to make up the
aggregate to pass the examlination but not in practical, sessional werk, internal
assessment, viva-vpce and skill in teacking.

(xi) The candidate shall have to qualify in all the papers prescribed for MBA (1B} course
within a pertod of four years from the date he foins the course. in case, he faifs to do

so within the prescrih.ed period of four years as aforesaid, he shall be declared fail.
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Under Cholce Based Cregit System
] Student can opt any one course from the following open electives in liew of
ele:tiues of Semester 1" and Semester iv" of MBA {IB] Programme.
While selecting an elective from any.other depumnent the s;udent must moke sure that
the time tobie of the selected paper does not clash with the time toble applicabla in SMS.

1. | E-Business M.Tech. {.CE] Regular/Part-Time MCE-213

i 2. | Business Intelligence M.Tech. {CE) Regular/Part-Time MCE-222

. 3. | Public Relations & Corporate M.A. (Journalism & Mass Communication} o
Communication Semester)

. Journa & Mass Communication) {1V
4. | Inter~culturat & International MA. { fism ! M
Communication - . Semester}
5. | Financiat Administratlon - | M.A. (Public Adminlstraﬂun} Paper-l\.-‘
' 6. | Indlan Administration LA, (Public Aﬁmmistration} Paper-l
7. | Data Communications & M.C.A. {IlI" Semester)
Computer Netwaorks -
8. Decisions SUPPﬂrl Systems M.C.A. [W Semﬂﬂtﬂ'r]

-
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416
417
18
419
420
441

*#*Einancial Management

*Human Resources Management

426 Compensation Management

47 Labour Laws

428 Industrial Psychology

429 Cross Cultura! & Global Management

430 Management of Training & Develapment
**Marketing Managemert

406 Consumer Behaviour

407  Digital Marketing

408 Marketing of Services

409 Management of Logistics

410 Rural Marketing

M k)

Security Analysis & Portfolio Management
Derivatives and Risk Management
hManage ment na._.._mE_ Systems
Management of Working Capital
Corporate Tax Platning

Internattonal Financial Management

Students can select any elective from MBA {Regular) provided there is no clash in the time table. The electives offered are os under:

10|Page
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MBA (Dual Degree)/{(Intérnational Business Part-1 Sem-]
1011/1111-Accounting & Finance

Course Overview

The ohjective of the course is to give an overview of accounting principles and practices to be used
by the managers in decision-making. The course includes .atcountlng mechanism and various
analysis technlques such as the analysis 5f financial statements and budgeting. The foundation of
finance introduces the fundamental principles of flnancial theory and pfactir.e to enrich the
knowledge of students for Improved managerial declsion-making, -

Course Syllabus

Group-:

Foundations of Financlal Accounting: Introduction to Financial Accounting. Accounting Mechanics,
Process and System.

Nature of Accounting Information: Scope of Accounting, Account!ng Concepts, Principles &
Standards, Accounting Cycle, Introducing Book Keepirg-and Record Maintenance. The concept of
Double Entry and Fundamental Principles, Transaction Analysis, Jolrnal Entres, Ledger, Trial
Baiance, Subsidiary Books. s o

Financial Statements: Preparation of Final Accounts, Manufar.ttﬁ'ing Account; Trading Account,
Profit and Loss Account; Balance Sheet (without adjustments).

Group-l: .
Financial Statement Analysis: Understanding Financial Statements, Intespreting Financial
Statements.

Foundations of Managerial Accounting: introduction tp Management Accounting and Basic Cost
Concepts. Ratios, Common-Size Financial Statements. - 7 )

Capita) Investment Decisions: Non-discounted Capital Budgeting:Techniques, Discounted Capital

Budgeting Techniques, Cost of Capital. -~ - _ - ,

Decision-Making Techniques: Management Accounting for Decision-Making and Contrel; EVA and
Performance Measurement.

Foundations of Financial Management; An Overview of Financial Management, Shareholder
Wealth Maximization, Agency Relationships. Beta Coefficient -and CAPM. Equity and Bond:
Characteristics, Types and Cost Calculatlon, '

-

—

Pedagogy: _ : . . .
The teaching techniques for this subject wlli Include class discus’_ﬁiun_s, case studigs, numerical
exarcises, 3 continuous system of class tests, presentations and Inidustry-based assignments. An

ideal combination of all these techniques can be adopted to imprave as well as assess the students’ |
level of learning and application.

Case/Class Discusslon Assignments: o : :
students will work in groups of up to four to prepare a brief write-up due before the start of each

class covering the case study or class material to be digc_u_ssed in_ j_;he next session. Questions may
inciude quantitative analysis of the problem, facing the décision-maker [n the case.

T S
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Class Partlcipation

*  Charles T Horngren et al, [2-:]14}.fntmducﬁan to Monagement Accounting, Pearson Indi
Chennal, 16th Edition,

* MY. Khan & P.X. Jain (2017), Management Accounting: Text, Problems and Coses, McGraw Hill
Education, Seventh Edition. )

* Robert A, David £, Hawkins and Kenneth A. Metchant, {2013), Accounting-Text and Coses, Taty
McGraw-Hif Publishing Co. ttd., New. Deii, 13¢h Edition,

Schemae of Examlnaﬂén
Sxhe of Sxamination

*  English will be the medium of nstruction and examination,

¢ Written Examinations will be conducted at the end of each semester as per the Academic
Calendar notified in advance,

* This course carries 100 tarks of which 5o Mmarks shal) be reserved for internal assessment
and the remaining 50 marks for written examination to be held at the eng of each semester,

* The duration of writfan examination for each paper shall be three hours, |

* The internal assessmant marks shall be based on factors sych as: (a} Mid-term test (20 ;
marks), Submission oi‘-wﬁtten.'ﬁ?signments (20marks}, and Participation In case studies/
discussion, and group activities {10 marks), The weightage given to each of these factors
shall be decided and announced at the beginning of the semester by the individua teachar
responsible for the Paper, and the marks obtained shall be made open to the studants ang
also shown Separately in the mark.sheet

* The minimum number of marks required to Pass a paper shall be 40% in the external

e

There is no pass percehtage for Internal part of the assessment.
* A minimum of 75% of classroom atténdance is required in each subject

each ofthese groups. The ilird gmyg'shai‘l comprise compulsory question, carrying 2 short
answer questions {2 from each group} and will carry 20 marks (5 marks for each question}.”

A v



MBA (Dual Degree)/(International Business) Part-I Sem-I
1012/1112 - Principles of Management

Course Overview -
The objective of the course is to provide an understanding of basic concepts, principies and
practices of management. Students will also be able to review theories of management and
organizaticnal behavior as they have been deveioped and applled in organizations. The aim is to
include the ability to apply multifunctional approach to organizational objective.

Course Syllabus

Group-l:

Definition, Functions, Process, Scape and Significance of Managemen}, Nature of Managament,
Managerial Roies, Managerial Skills, Difference Between M_i_mageupent and Administration,
Significance of Values and Ethics in Management, Social Responsibiljty of Business.

Evolution of Management Thought, Approaches of Management Thought, Theories of Management
Manageriat Processes, Functions of Management.

Planning: Nature, Scope, Objective and Significance of Planning, Element: and Steps of Planning.

Group-Ik:

Decision Making, Organisation Principles, Span of Control, Span of Control, Line and Staff
Relationship, Authority, Delegation and Decentralization, Effective Organizing, Organizational
Structures, Formal and Informal Organlzations, Staffing, Directing, Supervision

Controlling: Its Functions, Steps and Essentials to make Effective -Q:bntmlling, Management Control
Techniques, Coordination; Concept, importance, Principles and Techniques of Coordination,
Management of Change: Concept and Nature, Concept of Managerial Effectiveness.

1

Pedagogy:
Extensive use of technology in the class rooms, Online modules of MOOCs, Research Based

teaching, use of concerned article from journals and magazines.

Case/Class Discusslons: . ,
Students will work in a group to prepare a brief write-up; due before the start of class, covering the

Case study. Questions in the case study would include the quantlfstivé analysis of the problem-
solving and decision-rmaking. T . | S

Class Particlpation:
Attendance will be taken In each class and class parti¢ipation is scored for each student for each

ttass.

Recommended Texts: .
+ Koontz H. and Weihrich H., Essentfals of Mag,_g

Ltd., New Delhi, 12th Edition. . hE L . 5
s Robbins S.P., Organizational Bghgyior, Prentice-Hall of Indlg ttd., New Delhi, 12th Edition,

2007, -
Stoner 4., Management, Prentice-Hall of India Ltd., New Delbh

gement, Tata McGraw- Hifl Publishing Co.

i

i, 6th Edition.

I'!ql'f




Scheme of Examination:

English will be the medium of instruction and examination.

Written Examinations will be conducted at the end of each Semester as per the Academ
Calendar notified in advance. L

This course carrles 100 marks of which 50 marks shall be reserved for internal assessme;
and the remaining 50 marks for written exarfiination to he held at the end of each semeste
The duration of written examfﬁ_ﬁﬁun for each paper shal! be three hours.

The internal assessment marks shail be based on factors such as: {a) Mid-term test (2
marks], Submission of written assignments {20rnarks), and Participation in case studies
discussion, and group activities {10 marks), The weightage given to each of these factor
shall be decided and announced at the beginning of the semester by the individual teache
responsible for the paper, and the marks cbtained shall be made open to the students anc
also shown separatély In the mark-sheet -

The minimum nurﬁ'her of mérlg__.r._ required to pass a paper shall be 40% in the external
examination and 20%.in the aggregate of internal and external examination in aach paper.
There is no pass percentage for intemal part of the assessment,

A minimum of 75% of classroom attendance Is required in each subject.

As per RUSA Scheme the syllabus is divided into two parts Group-l & I, The instructions far
external exarniners would be as follows:- |

“The external paper will carry 50 marks and would be of three hours duration. The guestion
paper will be divided Into three groups Le., I,.1I, Ill. The guestion paper will consist of four
questions each in grd:;p tand N.-Each question In these groups carries 7.5 marks. Candidates
whl be required to attempt four questions in all selecting not mare than two questions from
each of these group. The Illird group shall comprise compulsory question carrying 4 shaort ~
answer questions (2 from each group} and will carry 20 marks (S marks for each questign}.”

R e — { af’
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MBA niernational Businéss) Pari-]
_ 1013/1113- Economics and International Business
Tourse Overview
The course provides the essentlal foundations of micro economics and focus on variety of topics
including the theory of the flrm, and the efficiency of resource allocation under various market
structures. The course focuses on topics like nationai Income, unemgployment, infiation, monetary

and fiscal policy. The course also provides an introduction to the field of international business and
international trade.

Course Syllabus

Group-: _ :

Foundatlons of Microeconomics: Introductlon to- Microeconomles and Allocation of Scarce
Resources. Demand and Supply Mechanism, Market Equllibrium. Theory of Production and
measuring Costs. Market Structure and Pricing.

Foundations of Macro Economlcs: Basic Concepts and Principles of Macroeconomics. Applving
Economic Analysis to Business, Personal and Societal Issues. Understanding the Foundation of
Economic Thinking; Gross Domestic Product, Naticnal income and Its Measurement. The Monetary
System, Prices and Inflation. The Monetary and Fiscal FE!Icy— lts Implicatlons.

Group-H: i o b

Foundations of International Business::Understand the Nature and Language of International
Business / international Trade, Origin of International Trade. tnternational Economic Eavirenment,
international Culture ang its Impact on Global Trade, Managing Diversities. Analyzing World
Conditions and Their Impact on International Trade, Global Perspective on World Events and
Contemporary Issues. 8alance of Payments & Foreign Exchange Management

Pedagogy:
Extensive use of technology in the class rooms, Opline modules of MCOCs, Research-based

teaching, use of concerned article from journals and mdgazines. -

CasefClass Discussion: S _ - .
Students will work in a group to prepare a brief write-up due before the start of class covering the

case study. Questions in the case study would include the quantii_:ative_-alnalysls of the problem
solving and declsion-making.

Class Participation: S .
Attendance will be taken in each class and class participation I5 scored for each student for eac

elass.

- T

Recommended Texts : _ ! ;
» Introduction to Econamics by M Lieberman & Robert Hali, Thersan: Publishers.

« Micro ecanomics by Jeffrey M Perloff, Pearsan Education, As_ia.
« Macro Economics with Business applications by Roger D Blair and Lawrence W Kenny, John Wiley

& Sons.
« international Business — A Strategic Management Approach by Alan N Rugman, R.M. Hodgetts,

McGraw Hill.




*  English will be the Medium q?ﬁ-.strucﬁon and examination.

* The internaf assesiment marks shall be based on factors such 3 {a) Mid-term tagt f2i
marks}, Submission’ of wrftten,;a;éignments:’IZGmarks}, and Participation i £ase studies,
discussion, and gréi.'lp activitlé?ﬂﬂ marks), The Weightage given tg each of thase factars
shall be decided and announced at the beginning of the semester by the individual teacher
réspensible for the Baper, and the marks obtained shalf be made open to the students and
also shown separately In the mark-sheat

* The minimum number of marks required to pass 5 paper shall be 40% in the external

*  “The external Paper wiil carry 50 marks and would be of three houyys duration. The question

3,




MBA (Dual Degree)/(International Business) Part-1 Sem-I
1014/1114-Operations Management

Course Overview

The objective of this course is to have an enderstanding of Operational issues in Manufacturing
& Service Sector Organizations that include making competitive decisions regarding operation
systems, forecasting, focation, layout. and inventory. At the end of the course, the students
should be able to — (1) understand the concept of operations management and manufacturing
system (2) Gain knowledge about the project planning and statistical process control methods.

Course Syllabus
Group |

Operations Management: Signlficance, Scope, zAssociation & liaisoning with allied
departments. Emerging technologies as a3 competitiva tool; T . '
Manufacturing Systems: Types and thelr characteristics;

Facility Locatlon; Influencing Factors & Models for decislon making

Facility Layout: Models & Techniques, Assembly Line Balancing;

Forecasting: Forecasting Methcds; Errors in Forecasting;

Group ll: .
Inventory Management: Types & Classification of inventory, Inventory Costs & Concepts;
inventory Models: Instantaneous Replenishment, Non-instardaneous Replenishment, Price-
break Medels; Inventory Control Systems; Continuous Review System, Reriodic Review System;
Project Planning: Project Evaluation and Review Technique{PERT}, Critical Path Method (CPM},

determining of project completion; - :
Statistical Process Contro! Methods: Control Charts for Variables and Attributes;

Statistical Quality Control: Acceptance Sampling & its types.

Pedagogy:
Extensive use of technology In the class rooms, Online modulés of MOOCs, Research based

teaching, use of concerned article from journals and magazines.
A

om T.

Case/Class Discussions: : T h
Students will work in a group to prepare abrief write-up due before-the start of class covering the

case study. Questions in the case study would Include the quantitative analysl_s of the preblem
solving and decision-making.

Class Participation: _
Attendance will be taken in each class and class participation is scored for each student for each

lass.
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Retommended Texts:
—=tommended Texts:

*  James, R Eﬁaﬂs;;‘[?qvid R. Anderson, Dennls J (1984). Sweeney and Thomas 4. Williams, Appl,

¢ Lleed, Krajewskj, Operations Management, Prentice-Hall of India, New Delh, g** Edition.
* Chase, B.R, SHANKAR, R, lacobs, F.R, and Aquilano, N {12th Editien) Cperations & Supp

* Sleveson, W, {9th Edition). Operations Management, Tata McGraw Hil,

Scheme of Examlné’tfan
=ZEINe of Examinatton

*  English will be the medium of fnsir&ction anid axamination,

*  Written Examlriatiﬁl:q's_ will be conducted at the end of each semestar a5 per the Academic
Calendar notified i bdvance, «=

* This course carries 100 marks of which 50 marks shal) be reserved for internal assessment
and the remaining 50 marks for writtan examination to be held at the end of each SEmester,

* The duration of written examination for each Paper shall be three hours, ,

* The Interna assessment marks shalf pe based on factors sych as: (a} Mid-term test (20 ‘
marks}, Submission of written assignrments fzﬂmarksj, and Participation in cise studies,f?
discussion, arid Eroup activities {1 marks},--'rhe.weightage glven to each of these factors |
shail pa decided and announced at the beginning of the semester by the individual teacher
responsible for:the ﬁa'j':fen ancd mé‘.marﬁ:s obtalned shall ba made epen to the students ang
also shown separately in the mark-sheet

* The minimum number of marks required to pass a Paper shall be 40% in the external
examinatian and 40% in the dggregate of internaf angd external exarnlnation in each paper.
There is no pass rercentage for internai part of the assessment.

* A minimum of 75% of classroom attendanca is required in each subject

As per RUSA Scheme the syllalus is divided into two parts Group-| & 1|, The Instruetions for external

examiners would be as foliows
Y S
* "The external paper will' carry 50 marks and

each of these groups. The Hird group shall comprise compuisory question,carrying 4 short

answer questions (2 from each group) and wili carry 20 marks (S marks for each question),”

— _ g - L_&w*\?im



MBA (Dual Degree)/{International Business) Part-I Sem-I
1015/1115-Organizational Behavior

Course Qverview
The ulverari objective of this course is to famiflarize the students with behaviorat processes in the
erganizatfon so that they are abte to understand and manage behavior at workplace.

Course Syllabus

Group-i:

Understanding and Managing Individual Behaviar, Organizational Behavior: its Concepts, Features
and Importance, Concepts & Theories of Personailty, Values and Beliefs. Perception: Concept and
Models, Role of Pesception in Managerial Decision:ffaking. Att{tudes — Their Role in Behavior-
Glabal implications. Ematlons and Moods, Emotional Inteiligence, Emotional Laber, OB Applications
of Emotions and Moods, Emotional Intefligence, Theories of Learhiﬁé.-lts Principles, Concept of
Reinforcement, h

Group-lt:

Motivation and Its Theories- Global implications. Communication: Its Process, Network & Types,
Communication Barriers. Leadership Theorles and Leadership Styles in  Management.
Understanding the Concept of Power and Politics. Understanding the importance of Team Work,
QOrganisational Change and Development, Conflict Management. Organization Culture-its Global
Implications, Concept of Group Dynamics, Stress Management.- A

Pedagogy: -

Extensive use of technology in the class rooms, Online modules of MOOCs, Research based

teaching, use of concerned article from journals and magazines.

Case/Class Discussions;
Students will work Jn a group to prepare a brief write-up due before the start of class covering the

case study. Questions in the case study would include the quantitative analysis of the probiem-

solving and decision-making. .

Class Participation: IR . -
Attendance will be taken in each class and ¢lass participation is scared for each student for each

class.

Recommended Texts |
+ Luthans F., Organizational Behaviour, McGraw-Hill, New York, 10th Edition, 2005,

Robbins $.P., Organizational Behaviour, Prentice-Hall of India Ltd., New Delhi, 12th Edition,

»

2007. - o
*+ Robbins, fudge and Sanghl; Organizational Behavior, Pears_uﬁ"'Prentio'e Hall, 13h Edition,
2009, DF
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Scheme.of Examination: -
HNEmMe ot Examination:

* English will be the medium of fnstruction and examination.

*  Written Examinations will be conducted at the end of each semester as per the Academ
Calendar notified in advance, o

* This course carries 200 marks of which 50 marks shall be reserved for interna! assessmer
and the remaining 50 marks for.written exariination to be held at the end of each semester

¢ The duration of writtan examfﬁgﬁun for each paper shall be three hours.

* The internal assessment marks shall be based an factars such as: {a) Mid-term test f2i
marks), Submission of written assignments (20marks), and Participation in case studies,
discussion, and group activities (10 marks), The welghtage given to each of these factor:
shall be declded and apnounced at the beglnning of the semester by the individuai teacher
responsible for the paper, and the marks obtained shail be Mmade open to the students and
also shown separatély in the mark.sheet 7 ¢

* The minimum, nurﬁ'bEr of ma’rkq_-réquired o pass a paper shall be 40% in the external
examination and 40% in the aggfegate of interna and exterral examination in each paper.
There is no pass percentage for Internal part of the assessment,

* A minimum of 75% of classroom attendance is reguirad in each subject

As per RUSA Scheme the syllabus is divided into two parts Group-l & I, The Instructions for external
examiners would be a3 follows:-

* “The external paper Wil carry 50 marks and would be of three hours duration, The question
paper will be diyided Ihto three groups Le., | I, 1Il. The question paper will consist of four
questions each n gmub.l and Ii, Eath question In these groups carries 7.5 marks, Candidates
will be réqufred to attempt four questions in ali selecting not more than two questions from
each of these groups, The Ilird group shall comprise compulsory question,carrying 4 short
answer guestions (2 from each group) and will carry 20 marks {5 marks for each question),”

Al
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MBA (Dual De ree)/( gtemaﬁungl Business) Part-1 Sem-1
1016/1116-Business Intelligence for Managers

Course Overvlew

The objective of this course is to introduce the students to the managerial issues, relating to the IT
Tools and Techniques. This subject will help the students to know the role of information systems in
adding business value to an orgdnlzation

Course Syllabus

Group-l: .

Information Systemn Introduction: IS need and concept, Scope of AS, Classification of Information
Systemns. Functional Informatioln Systerns: Transaction Process--System, Marketing Information
System, HR Information Svstém, Production and Inventory 'Infurmation Systemn, Financial
Information System, Decision support System: Impontance of Decision Support  Systems,
Componenets of Decision Support Systems, Decision making under Different Scenarios, Group
Decision Support System, ERP sy$tems: Concept and Application.

Group-i:
Business Intelligence: From Data to Information to knowledge to inteliigence, Benefits, Future
Application. = e

Data Mining: Data mining concepts and definitions, Data minlng%ap_pli;étions, Application of Data
mining in management decislon making. - L

Introuduction of Data Warehousing: An overview to data warehouwing, Data Warehouse:
Definition, Architecture, Development and Implementation Issues

Types of Data Warehousing tunl:s: Introduction to enline transaction processing (CLTP} and online
analytical procession (OLAP} tools, categories of OLAP tools, differept types of data modeling.
Pedagogy

The Instructor is expected to use leading pedagug_i_r_:j.al appmacbg_s in the class room situation,
innovation instructional methods, extensive use of technology in.t[u;: class room, onling modules of
MOOCS and comprehensive assr.-ssment practices to strengthen teaching efforts and improve
student learning outcomes.

The Instructor of the class will engage in a combination of academic reading, analysing case studies,
preparing the weekly assigned readings and exerclses, encouraging in class discussions and live

project based learning.

Case/Class Discussion Assignements:

Students will work In a groups of up to four prepare abrief write-up due before the start of each
class, covering the case study or ¢lass material to be diseussed in:the next session, Questions may
include a quantitative analysis of tlf_le p _Iglems facing the detisiomqgke; In the case,

Class Particlpation I o

Attendance will be taken in each class. Class participation is scored for each student for each class.
Text and Readings .

Students should focus on material presented in lectures. The text shouid be used to provide further
explanation and examples of concepts and techniques discussed in the course.

Recommended Texts

-
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* Business Analytics By Sahil Raj, Cengage Publicatfon.

*  Fundaments of Busfhess Analytics by RN Prasad and Seema Acharya, Wiley India Publicatio

+  Win With Advanced Business Analytics by Jean Paul Isson and Jesse 5. Harroitt, Wiley
Publication. . '

* Successful Business Intelligence: Secrets to Making Bl a Killer App by Cindi Howson, Tata
MCGraw Hill Edition,

* Analytics at Work By Thomas H. Davenport, Jeanne G. Harris and Robert Morison, Harvard
Business Press,

* Business Intelligence: A Managerial Approach by Efraim Turban, Ramesh Shards
DursunDelen and Daid King, Pearson Publication,

» Dellvering Bukiness-'inteiligem:@;' with Microsoft SQL Server 2012, by Brian Larson, Tat
McGraw-Hill Edition '

¢ Kenneth £, Laudonand Jane P, Laudon (2027} Management Information Systems: Managin
The Digital Firm, Pearson Publication.

* Joseph 5. Valacich, joey F. George and leffrey A. Hoffer. {2012). "Essentlal of System:
Analysls and Deslgn", New Delhi: PH) Learning Private Limited.

Scheme of Examination:

As per RUSA Scheme the syllabus is divided into two parts Group-f & 1. The instructions for external
examiners would be as follows:- B
* “The external paper wi}&carq: 50 marks and would be of three hours duration. The question

English will be the medium of instruction and examination,

- Written Exanilnﬁtibﬁs%wlli‘ be conducted at the end of each semester as per the Academic

Calendar notifiéd in 2dvance, e
This course carries 100 marks of which 50 marks shall ba reserved for internal assessment
and the remaining 50 marks for written examination to be heid at the end of aach semestar.
The duration of written examination for each paper shall be three hoyrs, i
The internal assessment marks shall be based on factors such as: (a) Mid-term test {20 !
marks), Submission of written assignments {20marks), and Participation in case studies/
discussion, and group activities (10. marks), The weightage given to each of these factors
shall be decided and announced at the beginning of the semester by the individual teacher
responsible for the paper, and the.marks obtairied shall be made open to the students and
also shown separately ity the marl.8heet

The minimum number of marks required to pass a paper shall be 40% in the externa)
examination and 40% in the aggregate of internal and external examination in aach paper.
There is no pass parcentage for Internai part of the assessment.

A minimum of 75% of classrcom attendance is required in each subject

paper will be divided into three gfdupsie, |, i I, The question paper will consist of four
questions each in group | and II. Each question in these groups carries 7.5 marks. Candidates
wlll be required to attempt four questions in all sélecting not more than twa questions from

each of these groups. The liird group shail comprise compulsory question, carrying 4 short

v

answer gquestions (2 from each group) and will carry 20 marks (5 marks for each quesiﬁ' n)."
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MBA (Dual Degree)/ International Business Part-I Sem-I
1017/1117-Seminar on International Business & Law

Course Overview

Seminars promote thinking and creativity among students as they participate in the discussion. The
interactive environment ensures a much deeper understanding of the matrial that would otherwise
be missed during an ordinary class. Employers are demanding graduates with excellent
communication {written, oral and (Istening} skills. Thus a student presentaticn in a classroom
becomes an important element In delivering positive learning experiences. Seminars heln students
to collect, inquire, organise & construct information, The various new concepts in International
business enviranment and management would be taken in presnetations by the students in this
class,

Course Syllabus

Group-I;

International Business: An overview- Types of International Business; The External Environment;
The Econemic and Political Environrment, The Human Cultural Environment; influence on Trade and

Investement Patterns.
Recent World Trade and Forelgn Investment Trends; Baiance of Payments Accounts and Macro-
economic Management; Theories and Jnstitutions: Trade and Investment- Government Influence on

Trade lnvastment.
Determination of Trading Partner's independence, Interdependence and Dependence; World

Financial Environment,
Cross-national Cooperation and Agreements; Tariff and Non-traiff Barriers; Regional Blocks;
International production; Internatiomalization of Service Firms; Operation Management in

International Firms;

Group-l:
World Financial Environment: Foreign Exchange Market Mechanism; Determinants of Exchange

Rates; Euro-currency Market; Offshore Financial Centres: International Banks.
Non-Banking Financial Service Firms; Stock Markets.

Global Competitiveness; Export Management: Licensing; Joint Ventures Technology and Glebal
Competition.

Globalization and Hurman Resource Management; Globalization with Social Rasponsibility,

World Economic Growth and the Environment; Country Evaluaticn and Selection; Internatianal

Business Diplomacy. Negotiating an International Business,
Issue in Asset Protection; Multilateral Settlements; Consortium Approaches; External Relations

Approach.

_‘_-'-"
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Pedagogy:
The Instructor would be guiding students in preparing seminar reports and presentattions. Each

student has to select a topic from the broad areas outlined in the syllabus. Seminar report has to be
submitted in the form of hard Copy by each student and they are supposed to present it in
individuaily in the class. Students are supposed to make effective presentations by using multimedia

{PowerPoint Presentation, Audio and Visuals),

Class Participation:
Class participation includes asking questions to the presenter after presentation is over and also

adding views to the topic. (By the class as wel as by the Teacher}. Class participation s scored far
each student for each class,

Recommended Texts and Readings: Students should go through various research papers, articles
and newspapers to make their seminar report. Foliowing text books can be used for their reference,

* Uberoi, n.k. Environment Management, Exce! Books, New Delhi, 2004,

* SubbaRao,P., International Business Text and Cases, Himalya Publishing House, Mumbai,
2012,

*  Varma, S, International Business, Pearson Education, New Delhi, 2012.

Scheme of Examination:
* English will be the medium of instruction and examination.
* Seminar subject carrlers 10Q rarks of internal assessment and there will be no external
examination for subject. The break-up of 100 marks is as follows:

a. Report Writing - 25 marks
b. Presentation - 25 marks
€. Question Handling - 15 marks
d. Class Participation/Attendance - 25 marks
€. Chairperson - 05 marks
f. Reporting - 05 marks
* The minimum marks for passing the examination for each semester shall be 40% in
aggregate,

* A minimum of 75% of ¢lassroom attendance is required.

C—/ ¢ \.ﬁ_\,\“}:r/%l/ &jl\ 4|Page




MBA (Dual Degree)/(International Business) Part-1 Sem-11
1021/1121-Business Research Design and Methods

| Course Overview

The ohjective of this course is to have a general understanding of research methodology and
statistics as applicable to business management and its use and relevance in areas of management
research, While mathematical material will be covered, the major goal is for the students 10
develop a set of skills and tools which will be important in their management careers. At the
conclusion of the course ,students should be able to: {1} develop the skills to identify the
appropriate statistical technigues for the analysis of data; and {2) learn how to collect, analyze,
present and interpret research data.

Course Syllabus

Group-1:

Research Methodology: Objectives, Role & Scope in Management Research, Process of Research;
Research Designs: Exploratory, Descriptive & Experimental Research Designs and their Applications;
$ampling Design: Cancepts, Types and Thelr applicability;

scaling Techniques including Likert, Thurston, Semantic Ditferential Scaling Techniques, ete.

Tools & Techniques of Data Collectlon: Primary & secondary; Classification & Tabulation of Data.
introduction to Statistics, Statistics 8 Business Research, Measures of Central Tendency: Mean,
Median and Mode; Measures of Dispersion, Coefficient of Variance; Skewness & Kurtosis: Concept
and Measures.

Groug-Ii:

Correlation Analysis: Simple, partial & Multiple (Elementary};

Regression Analysis: Concept & Measures, Linear Regression.

Elementary Probability Theory: Concepts, Definitions and Problems, Probability Distributions:
Blnomial, Poisson and Norma} Distributicns;

Testing of Hypothesis: Concepts like Types of Hypothesis, significance Level, Degrees of Fraedom,
Errors in Hypothesis Testing, Procedure of Testing Hypothesls etc.; Statistical Tests: Chi-square Test,
t-Test, ANOVA — 1-Way and 2-Way;

SP5S and Report Presentation: Use of statistical Package for Social $ciences, Report Writing -
Mechanics of Report Writing. Preliminary Pages, Main Body and Appendices including Bibllography,
Diagrammatic and Graphical Presentation of Data.

Pedagogy-

The instructor s expected to use leading teaching approaches by applying various technigues such
as simulations, resource material from wvarious quality jnternational journals ant magazines.
Instructar should adopt periodic pvaluation of students through objective tests, nresentations, case
studies etc. Emphasis should he on providing real time industry ifustrations and cornbine them with

appropriate theory.

Case/Class Discussions: . |
Assignments in the form of case studies could be provided to a group of students and discussed in

class. Purpose should be 10 make students think and apply various technigues taught in the class to
practical scenarios.
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Class Particlpation: . .
Attendance will be taken by the instructor after every class, Class participation would be recorded

for each student by the instructor,

Text and Readings:
ocus should be on class room teaching supported by material from various recommended books in

F
addition to material proviged by the instructor. Some of the recommended books for the course is:
* Afan Bryman & Emma Bell, Business Research Methods, Cxford University Press, New Deihi,

2nd Edition,
& Amir D. Aczel & Jayavel Sounderpandian, Business Statistics, Tata McGraw-Hil| Publishing

Co. Ltd., New Delhi, 6™ Edition.
* Donald R, Cooper & Pamelz S. Schindler, Business Reseorch Methods, Tata McGraw-Hil!

Publishing Co. Ltd., New Delhi, 9" Edition.

Stheme of Examination:

* English wiil be the medium of instruction and examination.

*  Written examinations wil be conducted at the end of each semester as per the Academic
Calendar notified in advance.

* This course carries 100 marks of which 50 marks shal! be reserved for internal assessment
and the remaining 50 marks for written examination to be held at the end of each semester,

* The duration of written examination for each paper shall be three hours,

* The interal assessmant marks shall be based on factors such as: {a) Mid-term test {20
marks}, Submission of written assignments {20 marks}, and Participation in case studies/
discussion, and group activities {10 marks), The weightage given to each of these factors
shall be decided and annaunced at the beginning of the semester by the individua! teacher
responsible for the paper, and the marke obtained shall be made open to the students and
also shown separately in the mark-sheet

* The minimum number of marks required to pass a paper shall be 40% in the external
examination and 40% in the aggregate of internal and externai examination in each paper.
There is no pass percentage for fnternal part of the assessment,

* A minimum of 75% of classraom attendance is required in each subject

As per RUSA Scheme the syltabus is divided into two parts Group-l & Il. The instructions for external

examiners would be as Follows:-

*  “The external Paper will carry 50 marks ang would be of three hours duratien. The question
paper wili be divided into three groups le., |, I, H). The question paper will cansist of four
questions each in group I and II. Each question in these groups carries 7.5 marks, Candidates
will be required to atternpt four questions in al| selecting not more than two questions from
each of these groups. The Hirg group shall comprise compulsory question Larrying 4 short
answer questions (2 frorn each group) and will carry-20 marks {5 r_parks for each quey(

“
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« 0 MBA(Q t-1 Sem-I1
. 1022/1122-International Marketing Management

Course Overview
| The ohjective of this course is to acquaint is to acquaint the students of management with the basic

knowledge of marketing function in a giobal enterprise, This course also highlights the emerging issues
of international product life cycle, Digital Marketing.

Course Syllabus

Group k:

intraduction to International Marketing, Mature, Scope and Different Complexities of International
Marketing, Environmentat Factors Affecting International Marketing- Econamic, Cultural, Political and
Legal Environment. Developing Global Vision through Marketing FResearch, Developing anrd
Implementing Global Marketing Strategies, Selection of Global Markets, International Marketing
Decisions- Product Planning, Segmentaticn and Positioning, International Product Standardization and
Adaptation, Developing international Pricing Policies

Group II;

Globally Integrated Marketing Communications, , Global Promiotional and Branding Strategies,
Persona! Selling, Publicity and Sales Promotion  International Channels of Distribution: Glohal
Marketing in the Digital Environment, Ethics and Sccial Responsibility, Constraints in International
Marketing, l.e. Tariff and Non-Tariff Barriers, Fiscal and Non-Fiscal Barriers. Organization and Control
in International Marketing, Marketing Planning and Strategy for International Business.

-

Pedagogy: .

The teaching technigues for this subject will include class discussions, case studies, numerical exercises,
a cantinuous system of class tests, presentations and industry -based assignments, An ideal combination
of all these technlgues can be adopted to improve as well as assess the students level of fearning and

application.

Case/Class Discussion Assighments: )
students will work in groups of up to four to prepare a brief write-up due before the start of each class
covering the case study or class material to be discussed in the next session. Questions may include

quantitative analysis of the prablem, facing the decision-maker in the case.

Class Participation:
Attendance wili be taken in each class. Class participation is scored for each student for each class.

| Text & Readings: student should focus on material presented in the lectures. The text should be used to
provide further explanation and examples of concepts and technlques discussed n the course.

,,: %g ,{h\iigl,znpage
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Recommended Texts:

* Daniel W Baack, Fric G Harris
Publication, New Dethi, 6™ Edition, 2013

Edition, 2004

Francis Cherunilam, International M
International Marketing-Analysls an
2004,

Subbash . Jain, International M
Edition.
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MBA {Dual Degree )/(Internationa] Business[ Bart-I Sem-IT
1023/1123- Financia| Management

Course Overview

The abjective of this course is to acquaint the students of management with the basic knowledge of
finance function in & corporate enterprise. This courge also highlights the amerging issues of
corporate restructuring, MEergers and acquisition decisions,

Course Content

Groug I

Financial Management: An Qvarview, Goals ang Functions of Finance

Financlal System: Assets, Markets, Intermediaries angd Regulatory Framework. Capital Market and
Money Market

Concepts in Valyation: Titme Valve of Money, Present Valyes, IRR, Bond Returns, Return from Stock
Market Investments,

Capltal Investment Decision making: Principles of Cash Flows, Discounted and Non-Discounted Cask
Fiow Technigues for Appraising Capital Investments, Risk Analysis in Capital Budgeting.

Working Capital Management: An Overview, Determinants, Working Capital Cycle, Management of
Cash, Receivables and Inventories. Financing Working Capital needs.

Leverage: Operating Leverage and Financial Leverage. Cost of Capital,

Capital Structure and Flrmn Value: Theories, MM Hypcthesis, Optimization of Capital Structure, Capital
Structure Planning,

Dividend Policy: Dividend Pollcy and Firm’s Value, Dividend Policy in Practice.

Corparats Restructuring: Mergers and Acquisitions, Motives, Considerations and Regulations.

Pedagogy:
A variety of teaching and learning techrniques can be employed to impart knowledge and skills to

students. Lectures, case anaiysis, exercises, group discussions and practical project work can pe used to
develop conceptual and analytical skills and to prepare the students te face the chailenges of the
complex international husiness environment. The teacher should assess the students’ performance
through a continuous Systern of tests and guizzes to ensure highest academic standards as well ag

practical orfentation.

Case/Class Asslgnment: _
Every student is required to undertake a case study or an assignment. The student should choose a topic

from the course contents on which he/she will prepare a report which will be evaluated by the teacher,

Class Particlpation:
Attendance will be taken in each class. Class participation is scored for each student for each class.




Text and Readings: Students should focus on material presented in lectures. The mandatory text should
be used to provide further explanation ang examples of concepts and techniques discussed in the
course,

Recommended Texts:

* ). Hamton, Financial Decision Making: Concepts, Problems and Cases, Prentice-Hall of india,
New Delhi, 4™ Edition.

* Khan and lain, Financial Management, Tata McGraw-Hill Publishing Co. (td., New Delhi, 4™
Edition.

* Stephan A. Ross, Randolph W. Waterfield and Jeffery laffe, Corporate Finance, Tata MoGraw-Hil)
Pubiishing Co. Ltd., New Delhi, 7" Editian.

* Richard A. Brealey and Stewart ¢, Mevyers, Principles of Corporote Finonce, Tata McGraw-Hill
Publishing Co. Ltd. New Delhl, 6" Editian.

scheme of Examination:

*  English will be the madium of instruction and examination.

* Written Examinations will be conducted at the end of each semaester ag per the Academic
Calendar notified in advance,

* This course carries 100 marks of which 30 marks shall be reserved for internal assessment ang
the remaining 50 marks for written examination to he held at the end of each semester.

* The duration of written examination for each paper shall be three hours.

* The internal assessment marks shall be based on factors such as: {a) Mid-term test (20 marks),
Submissian of written assignments {20 marks), and Participation in case studies/ discussion, and
Broup activities (10 marks), The welghtage given to each of these factors shall be decided and
announced at the beginning of the semester by tha individuai teacher respansible for the paper,
and the marks obtained shall be made open to the students and also shown separately in the

mark-sheet,
¢ The minimum number of marks required to pass @ paper shall be 40% in the external
examination and 40% in the aggregate of internal and externa! exarmnination in each paper. There

s nO pass percentage for internal part of the assessment.
* A minimum of 75% of classroom attendance is required iy each subject,

As per RUSA Scheme the syllabus is divided jnto two parts Group-| & I, The Instructlons for external
examiners wouid be as follows:-

* “The external paper will carry 50 marks and would be of thrae hours duration. The question
paper will be divided into three groups i.e., I, I, lll. The guestion Paper will consist of four
questions each in group | and If, Each question in these groups carries 7.5 marks. Candidates
will be required to attempt four fiuestions in all selecting not more than two guastions from
each of these groups. The lird group shall comprise compulsory question Larrying 4 short
answer questions {2 from each group) and wiil carry 20 marks {5 marks for each question).”
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MBA (Dual DegreeY International Business) Parf-] Sem-I1
1024/1124- Advanced Topics in International Business
Course QOverview '
The objective of this course is t0 acquaint the students of management with the knowledge of advance
infarmation in the field of Internationat business. At the end of the course, the students shouid be able
to {1) understand strategies adopted while doing international bysiness {2) understand the role played
by different organizations in international trade (2] find out the importance international trade.

Course Content

Group I:

International Business: Introduction, Nature, Why Intemnational Trade, Theories of international
Business, international Business Approaches, Competitive Advantage of Global Eusflness, Problems of
International Business, Modes of Entering International Business. Changing Ervironment of International
Business. Strategy and Structure of international Business: Global Strategic Planning, Qrganization of
internationzl Business, Production Strategy, International Marketing, International Human Resource
Management, Political Risk and Negotiatlon Strategies. '

Group |I;

International Monetary System: international Monetary Fund (IMF), International Liquidity and
SDRs, International Bank for Reconstruction and Development{IBRD}, International Develcpment
Association(IDA), International Finance Corporation(IFC), The Multinational !nvestment Guarantee
Agency(MIGA). .

Note: Students will receive an input of minimum 40 {class) contact hours in each paper. In addition
students are also required to undertake a variety of practical assignments and group work under the.

supervision of faculty in every paper.

Pedagogy:
The instructor is expected to use leading pedagogical approaches in the class room situation. Research-

based methodology, innovative Instructional methods, extensive use of technology In the ciass room,
online modules of MOQCS, and comprehensive assessment practices to strengthen teaching efforts and

improve student learning outcomes.
The instructor of the class will engage in a combination of academic reading, analyzing case studies,

preparing the weekly assigned readings, encouraging in the class discussions, and live project-based
learning.

Case/Class Discussion Assignment:
Students will werk in groups of upto four 1o prepare a brief write-up die before the start of each class

covering the case study or class materlal to be discussed in the next session. Questions may include a
quantitative analysis of the problem, facing the decision-maker in the case.

Class Participation:
Attendance will be taken in each class. Class participation is scored for each student for each class,

ﬂ —
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Text and Readings: Students should focus on material presanted in lectures. The mandatory text should
be used to provide further explanation and examples of Concepts and technigues discussed in the |

course,
Recommended Texts:
* international Business — enviranment and operations by Jobn D, Daniels and Lee H.Radebaug,.
Pearson Education, 12™ edition 2010.
* International Business by Andrew Harrison, Ertugrul Dalkiran, Ena Elsey, Oxford Publication,

Nov. 2000.

* International Business by Roger Bennett, Pearsan Education, 2™ edition 2002,

* International Business by P. Subba Rao, Himalaya Publisher, 2™ edition, 2008,

* International Business by Charles W. H. L Hill, Himalaya Publisher, 7" edition 2008

* International Business: A strategic Management Approach by Alan M. Rugman, Richard
M. Hodgetts, Mc-Graw Hili Publisher, International edition,

Scheme of Examination

*  English will be the medium of instruction and examination.

*  Written Examinations will he conducted at the end of each semester as per the Academic
Calendar notified in advance.

* This course carries 100 marks of which 50 marks shall be reserved for internal assessment and
the rernaining 50 marks for written exarnination to be held at the end of each semester.

* The duration of written examination for each paper shall be three hours.

* The internal assessment marks shall be based on factors such as: {a) Mid-term test {20 marks),
Submission of written assignments (20 marks), and Participation in case studies/ discussion, and
8roup activities (10 marks), The weightage given to each of these factors shall be decided and
annaunced at the beginning of the semester by the individual teacher responsible for the paper,
and the marks obtained shal! pe made open to the students and also shown separately in the
mark-sheet,

* The minimum number of marks required to pass a paper shall be 40% in the external
examination and 40% in the agaregate of internal and external examination in each paper. There
s na pass percentage for internal part of the assessment,

* A minimum of 75% of classraom attendance is required in sach subject.

As per RUSA Scheme the syllabus is divided into two parts Group-1 & 11, The instructians for externa)
examiners would be as follows:-

* "The external paper wil €arry 50 marks and would be of three hours duration. The question
Raper will be divided into three groups i.e., I, I, 1Il. The guestion paper will consist of four
questicns each in group | and A, Each question in these groups carries 7.5 marks. Candidates
will be reguired ta atternpt faur questions in al| selecting not more than two questions from
each of these groups. The Jiird group shall comprise compulsory guestion, carrying 4 short
answer questions (2 from each group) and will carry 20 marks {5 marks far each gues n).”




MBA (Dual Degree)/(International Business) Part-I Sem-II

1025/1125- international Human Resource Management

Course Overview )

Human resource management is one of the world's fastest growing fields and presents unprecedented
opportunity for global advancement. International Human Resource Management course prepares you
to deal with ail aspects of human resources in the worldwide context, demonstrate intercultural
competencies, identify trends in the globalized workforce and analyze policies, practices, and functions
in global human resources, distingeish nationzl and global culture and impact they have on the
plobalized workforce in order to contribute to human resource practices across countries and cultures.

Course Content

Group 1;

Human Resource Management (HRM}): Concept, Scope, Functions.

Global HRM: Human Rescurces Management in Global Organization {Global Staffing and Training)

Iob Analysis: Meaning and Objectives, Analyzing Work and Designing Jobs.

Recruitment and Selection: Methods of Manpower Search and Selection of Human Resources.

HR Training and Development: Executive Development and Training Manpower.

Performance Appraisal: Meaning, Purpose, Essentials of Effective Performance Appraisal System,
Various Components of Performance Appraisal, Methods and Technigues of Performance Appraisal and
Potentlal Evaluation.

Global Business: Business-Growth and Evoiution, Environmental Variables in Global Business. Human

and Cultural Variables in Global Organisations.

Group il
Cross Cultural Issues: Concept, Distinguish Nationat and Global Culture, Cross-Cultural Differences and

Managerial Implications,
Cross Cultural Research Methodologies and Hofstede's Hermes Study, Stroctural Evolution of Global

Organizations.

Cross -Cultural communleation and Negotiation. Cross Cultural Leadership and Decision-Making.
Ethics in International Business, Western and Eastern Management Thoughts in the Indian Context.
Note: Students will receive an input of minimum 40 {class) contact hours in each paper

Pedagogy: o
The instructor is expected to use leading pedagogical approaches in the class room situation and
comprehensive assessment practices to strengthen teaching efforts and improve student lzarning

outcomes. The instructor of the class will engage in various activities, analyzing case studies and
encouraging student in the class discussions and class assignments.

The teacher must Include research-hased assignments, role playing

Class Asslgnments and Attendance:
ts must be carried out using the above

and case studies in the class. Continuous evaluation of studen
criteria. A minimum of 75% of classroom attendance is required in each subject.
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Text and Readings: Students should focus on material presented in lectures. The mandatory text should
be used to provide further explanation and examples of concepls and techniques discussed in the

course,

Recommended Texts

* Garry Desseler, Human Resource Manogement, Prentice-Hall of India Pvt. Ltd., New Dethi, 10"

edition,
* Alder N, internotiongt Dimensions of Organisationat Behaviour, South-Western Publisher,

2001.
*  Bartlett, Christopher & and Ghoshal, S., Transnotional Management: Text, Cases and Regdings in

Cross Border Managemeant, Chicy go Irwin, 1995,
*  Dawling, P, international Dimensions of Human Resources Management, znd edition,

Callfornia, Wadswarth, 1994,

scheme of Examination

* English will be the madium of instruction and examination.
*  Written examinations will be conducted at the end of each semester as per the Academic
Calender notified In advance,

* The duration of written examination for each paper shall be three hours,

* The internal assessment marks shall be based on factars such as: {a) Mid-term test (20 marks),
Submission of written assignments (20 marks), and Participation in case studies/ discussion, and
group activities {10 marks), The weightage given to each of these factors shall be decided and
announced at the beginning of the semester by the individual teacher responsible for the paper,
and the marks obtained shall be made open to the students and also shown separately in the
mark -sheet,

* The minimum number of marks required to pass a Paper shal! be 40% in the external
examination and 40% in the aggregate of interna! and external examination in each paper. There
i5 no pass percentage for internai part of the assessment,

* Aminimum of 75% of classroom attendance is required in each subject.

As per RUSA Scheme the syllabus is divided into two parts Group-t & II, The Instructions for external

examiners would be as follows:-

* "The external paper wilf carry 50 marks and would be of three hours duration. The guestion
paper will be divided inte three Broups i.e,, I, I, Il The question baper will consist of four




MBA (Dual Pegreey{International Business) Part-I Sem-J
1026/1126-Global Supply Chain Management

‘Course Qverview

Thet cbjective of this course is to acquaint the students with the concepts and tools for analyzing,
designing and improving the supply chain in an crganisation and also to understand the changing
distribution scenario.

Course Syllabus

Group-l:

Introduction to Supply Chain and Its Role, Ohjectives and Functions.

Logistics Strategy and Planning. Logistics and Customer Service. Logistics Product - Nature of
Product, Functional vs. Innovative Products,

Product Life Cycle- Product Characteristics.

Supply chain performance models - SCOR Model, BSE model. Supply Chain Dynamic Modelling;
Managing Production Across the Supply Chain.

Retalling- Role of Information, Infarmation Flow, and Information Sources, Internal Information,
External Information. :

Information Systems in Retall Logistics - Logistics, Distribution Centre, Cutsourcing, Store vs.
Distribution Centre Delivery, Pull vs. Push Logistics Strategies.

Group-i:

Strategic Advantages of Information Systems in Logistics - Improved Product Availability, Improved
Assortment, Improved Return on Investment;

Supply Chain Integration, Supply Chain Coordination, Supply Chain Coliaboration, Bullwhip Effect;
Transport Decisions - Modal Choice, Vehicle Routing and Scheduling;

supplier relationship management; Supply Network design decisions; Inventory decisions - Pull and

Push Types of Systems; Sourcing Strategies.

Pedagogy:
The instructor is expected to use leading teaching approaches by applying various techniques such

as simulations, resource material from various quality international journals and magazines.
Instructor should adopt periodic evaluation of students through objective tests, presentations, case
studies ete. Emphasis should be on providing reat time industry illustrations and combine them with

appropriate theory.

CasefClass Discussions: _
Assignments in the form of case studies couid be pravided to a group of students and discussed in

class. Purpose should be to make students think and apply various technigues taught in the ciass to
practical scenarios.

Class Participation:
Attendance will be taken by the instructor after every class. Cl

for each student by the instructor.

ass participation would be recorded
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Text and Readings:
Focus should be on class recom teaching supported by material from various recommended books in

addition to material Provided by the instructor, Some of the recommended books for the course

are;
* Robert B. Handfield, Ernest L. Nichols, introduction to Supply Chain Manegement, Prentice

Hall of India, New Dethi, 1508,
* lames, A, O’'Brien, Introduction to Information Systems, Tata MceGraw-Hill Publishing Co.

Ltd., New Delh, 2005,
* Sunil Chepra and Peter Melndie, Supply Chain Management, Pearsan Education, 3™ Edition,

*  Dynamic Modelling for Supply Chain Management, Adolfo Crespo Marquez, Springer
Publisher, 2010,
* Introduction to Operations and supply chain Management, Cecil C. Bozarth and Robert B,

Randfield, Pearson 3™ Edition,

Scherne of Examination:
=27ICINE O Examnation;

& English will be the mediurn of instruction and examination.
*  Written Examinations will be condycted at the end of each semester as per the Academic
Calendar notified in advance,

*  The interna) assessment marks shall pe based on factors such as: {a) Mid-term test {20
marks}, Submission of written assignments {Z0rmarks}, and Participation in case studies/
discussion, and Eroup activitles (10 marks), The weightage given to each of these factors
shall be decided ang anncunced at the beginning of the Semester by the individyal teachar

* The minimum number of marks required to Rass a paper shall he 40% in the external
examination and 40% in the aggregate of internal and externa) examination in each paper.
There is no pass percentage for internal part of the assessment.

* A minimurm of 75% of classropm attendance is required In each subject

As per RUSA Scheme the syllabus is divided intq two parts Group-) & i, The Instructions for external
examiners wauld be as follows--

*  “The external paper will carry 50 marks and wouid be of three hours duration. The question
Paper will be divided into three groups Le, I, Il 1ll, The Question paper will consist of four
questions each in group ) and . Each question in these groups carries 7.5 marks. Candidates
will be required to attempt four questions in all selecting not more than two Questions from
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MBA (Dual Degree)/(International Business) Part-I Sem-II
1027/1127-Seminar on Export Documentation and Logistics

Course Overview

Seminars promote thinking and creativity among students as they participate in the
discussions. The interactive ensures a much deeper understanding of the material that
would otherwise be missed during an ordinary class. Employers are demanding graduates
with excellent communication (written, ora! and listening) skills. Thus a student
presentation in a classroom becomes an important element in delivering positive learning
experiences. Seminars help students to collect, inquire, organise & construct information.
The Various new concepts in Internationa! business environment and management would
be taken up in presentations by the students in this class.

Unit-
Definition & Meaning Export Management and Procedure — How te set up and Export
Company, Categories of an Exporter, Procedure for obtaining IEC and RCMC, Various Export
Promotion Organization i.e. EPC, CB's.
Export sales contract, Export order, processing and Scrutiny of an Export order, Execution of
an Export Order. '
Payment Terms- Payments terms for Settlement of export import transaction, Letter of
credit, its contents and types of LC, Uniform Customs Procedures for Documentary Credits
(UCPDC).
Documentation- different export documents required for expoert, Custom clearance
procedure, Role of custom house agents, shipping and customs formalities, Marine
insurance,

Unilt-Il
Foreign Trade Logistics- Introducticn to global logistics, Different modes of shipment,
Different modes of operation of shipping, Different modes of transport, Multi modal
transport system, Chartering practice, Conference system, Containerization FCL/LCL, CFS,
ICD, Third party logistics service providers, CHA, FFA, C&FA, Ship operating agent.
Introduction to port operatian, harbour facility, terminal facility, VTMS, Customs bonded
warehouses. Freight — types and application, freight consolidation. Introduction to customs
procedures, Application of information technology in logistics. _
Carge Insurance - Introduction to need and importance of marine insuram;e, Basic
principtes of insurance applicable to cargo clause A, B & C, Ocean air and transit clause,

Insurance claim procedures, documentation and time limit.

Pedagogy: _ ‘
The instructor would be guiding students in preparing seminar reports and presentations.

Each student has to select a topic from the broad areas outlined in the syllabus. Seminar
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report has to be submitted in the form of hard copy by each student and they are supposed
to present it In individually in the class. ,
Students are supposed to make effective Presentations by using multimedia {Power Point f
Presentations, Audio and Visyals),

Class Participation

Class participation Includes asking questions to the presenter after presentation js over and
also adding views tp the topic. (By the class as wal as by the Teacher), Class participation is
stored for each students for each class,

* Paul, Justin, Aserkar, Rajiv {2012). Export Import Management. Oxford University
Press. 7* Edition.

¢ 5. Shiva Ramu vk Bhalla (2003), International Business: Environment and
Management, Anmal Publications Put. Ltd. 7th Revised Edition.

* Bowersox Donald 1., Logistical Management, Macmillan Publishing Co., Inc,, New
York,

Scheme of Evaluation:
¢ English shall be the medium for report writing and presentation.
* Seminar subject carrias 100 marks of internal assessment and there will be no
external examination for subject, The break-up of 100 marks js as follows:

a. Report Writing - 25 marks
b. Presentation - 25 marks
¢. Question Handling - 15 marks
d. Class Participation/Attendance- 25 marks
e. Chairpersan - D5 marks
f. Reporting - 05 marks.




MBA Part-1I Sem-1iI
231-Quantitative Applications in Management

Course Overview

Objective of the course is to guarantee a deeper Insight into the subject and lead towards analytical
solutions to problems treated. This course is the foundation for business core courses, showing the
students how to apply the language of math ematls to business.

Course Syllabus

Group-I+

Matrices & Determinants: Concepts of Matrices, Types, Adjoint and Inverse of a Matrix; Concepts of
Determinants, Selutlons of simultaneous linear equatlons of 2 and 3 varlables using Matrix Inverse
Technique and Cramer’s Rule, Business applications.

Linear Programming: Concepts, Formulation of LP models, Sclution of LP Models using GSraphical
techniques and Simplex Mathod,

Transportation Problems: Concepts and solutions; Optimality Tests — MODI Method & Stepping
Stone technique.

Groug I
Game theory: Concapts, Solutions of 2-person games, Pure & Mixed strategy games, Odds methad,
Dominance Method, Sub Games methad, Equal Galns Method, Graphical Solution. Assignments
Problems: Concepts and solutions, unbalanced problems. Sequencing: Concepts, Solutions of
precessing ‘a’ jobs through - “1°, *2, 3’ and ‘m' machines, Processing ‘2’ jobs through ‘m’ machines.
Elomentary Replacement problems: Concepts and solutions — Replacement of jtems that
deterierate with time {with & without change in money value} and items that breaks down suddenly,

Pedagogy:
Extensive use of technology in the class rooms, Online modules of MOOCs, Research Based

teachlng, Concerned Artlcle from journals and magazines

Case/Class Discusslon in the class;
Students witl werk in group to prepare a brief write-up due before the start of class covering the

Case study. Question in the case study would include the quantitative analysis of the problem
salving and decisicn making.

Llass Participation:; :
Attendance will be taken at each class and class participation is scored for each student for each

class.

Recommended Texts:

* Baruah, Srinath, Basic Mathematics and its Applicetion In Econormics, Macmillan india Ltd,
zrll‘.l

*» Ed.Hillier, Fredrick S. and Lieberman, Gerald J., Operations Research, Tata McGraw Hill, 2006,
8" gd

* 5aha, Suranjan, Practicol Business Mothematics and Statistics, Tata McGraw Hill,
19593.5warup, K., Gupta, P. K. and Mohan, M., Operations Research, Sultan Chand & Sons,

2005,
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Scheme of Examination:

English will be the medium of instruction and examination.

Writlen Examinations will be conducted at the end of each Semester as per the
Academic Calendar notified in advance. .

This course carries 100 marks of which 50 marks shall be reserved for internal
assessment and the remaining 50 marks for written examination to be held at the and of
each semester.

The duration of written examination for each paper shail be three haurs.

The internal assessment marks shall be based on factors such as: {a) Mid-term test (20
marks), Submission of written assignments (20marks), and Participation in case studias/
tiscussion, and group activities {10 marks), The weightage given to each of these factors
shall be decided and annaunged at thg_heginning of the semester by the individual
taacher responsible for the paper, and the marks obtained shall be made open to the
students and also shown separately in the mark sheet

The minimum number of marks required to pass a paper shall be 40% in the external
examination and 40% in the aggregate of internal and external examination in each
paper. There is no pass percentage for internal part of the assessment.

A minimum of 75% of classroom attendance is required in each subject

As per RUSA Scheme the syllabus is divided into two parts Group-l & (1. The_Instructions for
external examiners would be as follows:-

“The external paper will carry 5¢ marks and would be of three hours duration. The
question paper wilf be divided into three groups i.e,, |, 1l, lll. The question paper will
consist of four questians each in group | and 1. Each guestion in these groups carries 7.5
marks. Candidates will be required to attempt four questions in all selecting not more
than two questions from each of these group. The llird group shall comprise compulsary
questian carrying 4 short answer questions {2 from each group] and will carry 20 marks

{5 marks for each question).”
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MBA (IB) Part-1I Sem-III
232 International Financial Management

Course Overview

The basic objective of this course is to acquaint the students with the concept of intermnational
financial system, rolfe of international monetary institutions ang management of fund flows
internationalhy,

Caurse Syllabus

Group I;

International Finance: Concept and role of international finance manger in 2n MNC; International
Financial Environment, Internatlonal transaction and financial market, trade and capital flows;
International Financial System: Role of IME IBRD, Development Banks and Multinationa Banks;
internationial Capital and Money Market- Euro Dollar and Currency Market; Financial Market
Instruments; GOR, ADR, Euro fssues, CP and ECBs,

Muktinational Firm: Its rationale goals, constraints;

Financlal operations of MNCs: Sources and investment channels, Cost of Capital and Capital
Structure Declsions. Foreign Direct and Institutional Investment, Developments in Foreign Exchange
rmarkets; Factors affecting and determination of exchange rate

Group Il ' -

Managling varlous risks and exposures: Foreign exchange risk and exposure; other risks EXposures in
Internaticnal Investments,. _ _

Multinatlonal Capltal Budgeting—Significance and varlous techniques

Managing Multinatlonal fund flows: (nternaticnal warking capital Management and Foreign trade,
International Cash Management, Management of International Account Receivahles; International

dimension of taxation,

Pedagogy:

The course employs variety of teaching and learning methods namely, class discussions, case
method, field exercises, class assignments {individual as well as group), practice questions,
presentations on various practical aspects of international finance. The case meathod wiil
immerse the students into real-life decision-making situations which improves thair fearning and
thinking abilities. The teacher will conduct a continuous assessment of students performance in

allthe activities.

CasefClass Discusslon Asslgnments;
Students will work in groups of upto four to prepare a brief write-up die before the start of each

the case study of class material to be discussad in the next session. Questions may include a
quantitative analysis of the preblem facing the decision-maker in the case.

Class Participation: _
Attendance wili be taken at each class and class participation is scored for each student for each

class,




Text and Readings: Student shauld focus on materia! presented in the lectures. The Text should
be used to provide further explanation and examples of concepts and technigues discussed jn
the course:

Scheme of Examination:

As per RUSA Scheme the syllabus iz divided into two parts Group-l & 1. The instructions for
external examlners would be a5 follows:-

Alan C. Shapiro, Multinationa) Financlal Mzanagement, Prentice-Hal! of India Private Limited,
New Delhi, Ninth Editlon.
P.G. Apte {2017} internationa! Financial Management, Tata McGraw Hill, New Delhi, Seventh

Edition, 2007,
1eff Madura (2012).Internationsl fFinzncizl Management, Cengage learning India Privata
Limited, New Delhi, Tenth Edition

English will be the medium of Instruction and examination,

Written Examinations will be conducted at the end of each Semester as per the
Academic Calendar notified in advance.

This course carries 100 marks of which 50 marks shail be reserved for internal
assessment and the remaining 50 marks for written examination to be held at the end of
each semester,

The duration of written examination for each paper shall be three hours,

The internal assessment marks shail be based on factors such as: (a) Mid-term test {20
marks), Submission of written assignments (20marks), and Participation in case studies/
discussion, and group activities (10 marks), The welghtage given to each of thesa factors
shall be decided and annaunced at the beginning of the semester by the individual
teacher responsible for the paper, and the marks obtained shall be made open to the
students and aiso shown separately in-the mark shest

The minimum nimber of marks required to pass a paper shall be 40% in the external
examination and 40% in the aggregate of internal and external examination in each
paper. There is no pass percentage for internal part of the assessment.

A minimurn of 75% of classroom attendance is required in each subject

"The external paper wil! carry 30 marks and would be of thrae hours duration. The
question paper will be divided intg three groups i.e,, |, II, II). The question paper will
conslst of four questions each in group | 2nd II. Each question in thase graups carries 7.5
marks. Candidates will be required to attempt four guestions in all selecting not mare
than twe questions from each of these group. The liird group shall comprise compuisary
question carrying 4 short answer questions (2 from each group) and will carry 20 marks
{S marks for each question}.*
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MBA (IB) Part-II Sem-I1I
233 Integrated Marketing Communications

Course Qverview

Thie primary ::uhjenive i to make students familiar with basics of Promotion and the zole played by
sales promotion ard communication. The growing significance of of

Focts and amtempiy ig process of advertising deserves the
Group I;

Intraduction: Integrated Marketing Communication Evolution of IMC, Reasons for growing
impertance of IMC , Merits and Demerits of various media types, Emerging media, Role of IMC In
Marketing Process of advertising, advertising appropriations, advertising campalgns.

Advam_:\e:d Issues in Advertislng Management: Advertising Research, Consumer Behaviour znd
Advert!mng, Media Planning , Process of advertising — Copy testing, Advertising Budget Measuring
Advertising Effectiveness, , Advertising Ethics and Unethical Practices, Role of Advertising Agencies.
Groyp Il

Salas I':ﬂanagement: Sales Promotion-Different types, Publicity- types of publicity, of sales
Promaotion, Public Relation: Types of PR, Direct Marketing Media. The internet and interactivity.
Advanced issues fn IMC: Event Management, Digital IMC Message Design-AIDA Modqel,
considerations for creative idea, Media Planfing and Arategy Qutdoor communications. iMC
Campaign- Evaluating and Measuring Efectiveness of Marketing Cammurication Program

Pedagogy:
Extensive use of technology in the class rooms, Online motules of MDOCs, Research Based

teaching, Concerned Article from journals and magazines

Case/Class Discusslon in the class;
Students will work in group to prepare a brief write-up due before the start of class covering the

Case study. Question in the case study would include the quantitative analysis of the problem
solving and decisior making. -

Class Participation:
Attendance wilf be taken at each class and class participation is scored for each student for each

class.

Recommended T H

+ Belch, G.,, & Belch, M. {2012}, Advertising and promotion: An Integroted marketing
communications perspective [9th ed). New York, HY; McGraw-Hill, I5BN: 9780073404868,
Wright, Winter and Zeigler, Advertising, Tato McGrow-Hill Publishing Company Ltd., New
Delhi, 15850, _

Safko, L. {2012}, The social mediz bible: Tactics, tools and strategies for business success {3rd
ed.). Hoboken, Nj;: John Wiley & Sons, Inc. ISBN: 9781118265749

« Advertising and Promctions An integrated Brand Approach by Semenik, Allen, D'Guinn,

Kaufmann
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Scheme of Examination:
==1eMe af examination:

* English will be the medium of instruction and examination,
Written Examinations will pe conducted at the end of ep
Academic Calendar notified in advance.

This course carries 100 marks of which 50 marks shall be reserved for [nterpal
assessment and the remaining 50 marks for written examination 1o be held at the eng of
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The internaj assessment marks shafl be based on factors such as: {a) Mid
marks), Submission of written a
discussion, and &roup activities

. ch Semester g per the

-term test {20

teacher responstble for the p
students and also shown sepa
The minimum nymber of ma
ex@mination and 40% in the

the exterpal
tion in each

tks required to Pass a paper shall be 40% in
#Egregate of internal and external examina
al part of the assags ment,

As per RUSA Scheme the syllabus is divid

external examiners woirld be asfollows:.

“The external paper will carry 50 mg
question paper will ke divided inta th

ed into two parts Group-t & .

The Inst;_ugftm; for

rks and would be of three hours duration, The
ree groups i.e,, I, i, ill. The question paper will

consist of four questions each in Etoup
marks. Candidates will be required to

than two questions from €ach of these
question carrying 4 short answer quest
(5 marks for each question),”

attempt four questions in alt selecting not

I2nd I Each question in these groups carrjes 7.5

more
group. The liird group shal) comprise compulsory
ians {2 from each group) and will carry 20 mirks

e RN S



MBA (IB) Part-1I Sem-IIi

234 Human Resource Planning & Development

Course Overview

This course Is designed to create in students the awarenass regarding the theory and role of
human resource planning and development in organizations, and link it to pclicies and
practices required in organizations for effective pecple management. The paper aims to
develop knowledge and skill in a range of HRD activities in organizations and to relate these
to the professional standards. It covers the practical application of personnel theory for
Planning for and developing competent human resources.

Course Content:
Group I

Macro and mlero leval manpower plannlng ; human resource planning and the government.
Organlzational Human Resource Planning: factors affecting, process, and barriers.

Stock taking; Work Force Flow Mapping, Models and Technlques of Manpower Demand and Supply
Forecasting. o _

Behavioural factors in Human Resource Planning; Wastage Analysis, Retention, Redeployment and
Exlt Strategies.

Career Management and Career Planning; , Career Development, Managlng Change, Performance
Pianning, Coaching, Potential Appraisals, Multi-skilling, Training Retraining, (studying these trends in
indian and internaticnat context)

Group Il

HRE evolution: concepts, goals and challenges, HRD climate and processes. Organizing for HRD, HRD
sirategies and experiences in ndia. HROD in culturally diverse environment, Human Resource

Vaiuatior and Accounting.

Role of an HRD Professional: Task Analysls, Motivational aspe;:r.s of HRD, Developmental Supervision
and Leadership {kdentifying corporate leaders and analyzing their role in bullding up their

organizations). Counseling and Mentoring, i
Nate: Students will receive an input of minimur 40 {class) contact houss for the paper.

Pedagogy:

The teacher is expected to explain all concepts and theories in a comprehensive manner.
Examples and cases from corporate sector must be thoroughly discussed to better understand
the fundamentals. Extensive use of case studies and group discussion must be carried out.

-
—

Class Asslgnments and Attendance: ; : o
The teacher must include research based assignments, role playing and simulation in the class,

Continuous evaluation of students must be carried cut using the above eriteria. A minimum of
75% of classroom attendance is required in each subject.

[P N R
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Recommended Texts:
Extensive use of academic input's'made by the teacher must be made by
students. The following books can be used to further the knowledge gained in

the class.

*  Papafta, Dlane, Human Development, Tata McGraw-Hill Publishing Company Ltd., Kew Delhj,
2004,

* Randy L. Desimone, Jon M. Werner, and David M: Harris, Human Resource Development,
Thamson South-Western Press, 3™ Edition,

* Lawrence 5. Klelman, Human Resource. Management: A Manageriaf Tool for Competitive
Advantage, Wiley, 2003. T

* David Mankin, Human Resource Development, Oxford University Press, 2013.

* Dipak kurnar Bhattacharyya, Human Resource Planning , Excel Books,2012.

Scheme of Examination:

*  English wilf be the medium of instruction and examination.

* Written Examinations will be conducted at the end of each semester #s per the
Academic Calendar notified in advance. '

* This course carries 100 marks of which 50 marks shali be reserved for internal
assessment and the rernaifning S0 marks for written examination to be held at the end of
each semester.

* The duration of written examination for each paper shall be three hours,

* The interral assessment marks shall be based on factors such as; {a) Mid-term test (20
marks), Submission of written assignments {20marks), and Patticipation in case studies/
discussion, and group activities (10 marks), The weightage given to each of these factors
shall be decided and announced at the beginning of the semester by the individual
teacher responsible for tlje paper, and the marks obtained shall be made open to the
Students and aiso shown separately in the mark sheet

* The minimum number of marks required to pass a Paper shall be 40% in the external
examnination and 40% in the ageregate of internal and externg) examination /n each
paper. There is no pass percentage for interna! part of the assassment,

* Aminimumn of 75% of classroom attendance is required in each subject

As per RUSA Scheme the syllabus is divided into two parts Gfoup—l & Il The instructions far
external examiners wouid be as follows:-

* “The external paper will carry 50 marks and would be of three hours duration. The
question paper will he divided into three groups i.e., I, il, 1Il. The question paper will
consist of four questions each n group [@nd (1. Each question in these groups carries 7.5

S Ny N




MBA (IB) Part-II Sem-Iil

235 International Marketing Research

Course Overview

This course aims to provide siudents with a background In research methods, issues related to
conducting marketing research, data analysis, and methods of evaluation required for International
marketing declsions, -

Course Syllabus:

Group -1 ' _ .

Introduction to marketing research: its nature and scope; marketing research in international
context-importance, complexlties and issues; Organizational framework for international markefing
research; International marketing Infermation System(IMIS).Defining the Marketing Research
Problem-the International Marketing Research Process; Types of research designs-exploratory,
descriptive and experimental research design, Methods of collection of Data-Primary and Secondary
sources; Complexities of data collection in International enviranment; Online data sources and
research. Measurement Technigues-Questionngire Design; Scallng; observation and physlological
measures, Sample Design-sampling methods. and sample s)ze determination; sampiing and non-
sampling errors, Field work and data callection. ' '

Group - I - :

Multi —country Data Analysls and Interpretation: Data editing and coding; preliminary data analysis,
Univariate, Bivariate and Muli-variate Analysis-Discriminant Analysis-Factor Analysis-Cluster
Analysis-Multidimensional Scallng and Conjolnt Analysis. lssues in multi-country data analysis-Data
comparability and valigity problems; Report Preparation and Presentation. Global Competitiveness
in Marketing Research; Cross cultural consumer research; Product research; Advertising research;
International Oppartunity anatysis; Ethical Issues in International marketing research.

Pedagogy:
Extensive use of technology in the class rooms, Online modules of MOOCs, Research Based

teaching, Concerned Article from journals and magazines :

Case/Class Discussion in tha class: _ . .
Students will work in group to prepare a brief write-up due before the start of class covering the
Case study. Question in the case study would include the quantitative analysis of the problem

solving and decision making.

Class Partlclpation:
Attendance will be taken at gach class and
class,

Recommended Texts = .
Aaker, Kumar & Day, Marketing Research, lohn wiely and Son, New York, 2009.

William G. Zikmund, Business Research Methods, Thomison South Westerm.

Churchlll, lacobuccl, Marketing Research, Cengage Publications, 2003.

Kumat, ¥., International Marketing research, Prentice Hall Of India, 2008,

Malhotra, Naresh K., International Marketing Research-An Applied Crientation, 3rd ed,
Person Education Asia, 2002.

» Green, Tull and Albaum, Research for Ma

class participation is scored for each student for gach

cketing Decislons, Prentice Hall of India, 2008.




Scheme of Examination:
=TETDE OF Examination:

English will be the medium of instructlon and exafination,

Written Examinations 'wilt he cEFI‘:’Iucted at the end of each semester as per the
Atademic Calendar notified in advance.

This course carries 100 marks of which 50 marks shall be reserved for interna!
assessment and the remaining 50 marks for written examination to be held at the end of
each semester.

The duration of written examination for each paper shall be three hours,

The internal assessment marks shail be based an factors sych as: (a) Mig-term test {20
marks), Submission of written assighments (Z0marks), and Participation in cage studies/
discussion, and gfoup activities {10 marks), The we:ightage glven to each of these factors
shall be decided and announced af the beginning of the semester by the individua)
teacher responsible for the Paper, and the marks obtained shall be made opan to the
students and also shown SEparately in the mark sheet

The minimum number of marks required to Pass a paper shail be 40% in the external
examination and 40% in the @pgregete of internal and extarpaj examination in each
paper. There is no pass percentage for intemal part of the assessment,

A minimum of 75% of classroom attendance Is required.in each subfect

As per RUSA Scheme ﬂ:e_.gyllabq- is divided into two parts’ Group-l & 11, The instryctions for
extemal examiners would be as foliows:-

-y

“The external Paper will carry 50 marks and would be of three hours duration, The
question paper will be divided Into three groups i.e., L, N, N The question paper will
consist of four questions each in Broup land il. Each question in these groups carries 7.5
marks. Candidates will be required to attempt four questions in all selecting not more
than two questions from each of these group, The {flrd group shall comprise compulsory
questlon carrying 4 short answer questions (2 from each group) and will carry 20 marks
{3 matks for each question}.”

S
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MBA (IB) Part-1I Sem-III
236 Forelgn Language - | {French/German/Chinese/ Spanish)

Course Overview

The ohjective of this course is to acquaint students with fundamentals of a foreign language.

Course Syllabus
Written expressian, Grammar and Comprehensian.of French-}

Recommended Texts:
« Connexions-|

Instructions:

Papar would be of 100 marks:

50 marks: M5T and Assignment

50 marks: Internal Practical and Viva-Voce
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MBA (IB) Part-II Sem-IV
241 Global Stratggic Management

Course Overview

The objective of the subject is to make students conversant with a set of mapagement
guidelines which specify the firm's product-market position, the directions in which the firm seeks to
grow and change the competitive tools it will employ, the strengths it will seek to exploit and the
weaknesses it will seek to avoid. Strategy 15 a concept of the firm's business which provides a unifying
theme for all its activities.

Course Content:

Broup I:

Defining Strategic Management: Characteristics of Strategic Management, Types and Hierarchy, The
Strategic Management Model and process. o "

Viskon and Mission: Impartance of Mission and Vislon statements, Writing 2 mission statement.
Enviranments! Scanning: Intemal & External environment. Exteérnal Audit- Econamic, Soclo-Cultural,
Demographic, Political, Legal and Technological Forces.

Competitive Analysls: Porter's Five Forces Model, The External Factor Evajuation {EFE) Matrix, The
Competitive Profile (CPM} Matrix,

internal Audit: Integrating Strategy and Culture, Management, Marketing, FlnancefAccounting,
Operations, Research & Development, Management Information System. Mc Kinsey's 7s Framawork.
The Internal Factor Evaluation {IFE) Matrix.

Group LI

Strategles ln Action: Setting Organlzational Oblegtives. Types of Strategies- Integration, Intensive,
Diversification and Defenslve Strategles. Porter’s Generic Strategles.

Strategy Analysls and Cholce: Strategy— Formulation Framework- The Input Stage, The Matching Stage
- Environmental Threat and Opportunity Profile [ETOP) Matrix, SWOT Analysis, GE & Cell Model, SPACE
Matrix, BCG Matrix, The Internal External Matrix, The Grand Strategy Matrix. The Decision Stage — The
Quantitative Strategy Planning Matrix (QSPM). :

Implementing Strategles: Annual Objectives, Palicies, Resource &Mocation, Managing Conflict, Matching
Structure with Strategy. Managing Resistance to Change, Creating stralegy supportive culture.
Marketing, Finance, R & D, MIS Jssues in Strategy 'mplementation, Strategy Review and Cantrol.

Note: Students will receive an input aof minimur 40 [class) contact hours in each paper. In addition
students are also required to undertake 2 varigty, of practical assignments and group work under
the supervision of the faculty in every papet. x -

Tt

Pedagogy: B . AT .
The instructor is expected to use leading pedagogical approaches in the class room situation,
research-based methodology, innovative instructional methods, extensive use of techneology in the

class room, online modutes of MQOCS, and comprehensive assessment practices to strengthen
teaching efforts and impraves student learning cufcomes.

The instructor of class will engage in a combination of academic reading, analyzing case studif.-s,
preparing the weekly assigned reading and %[cises, e_r;u__:_ouraging in class discussion, and live
project based learning. Nl .

Case/Class Discusslons Asslgnmeﬁts: Ciy
Students will work in groups of up 1o four to prepare 3 brief write-up due before the start of each

class covering the case study or class material to be discussed in the next session. CQuestions may
include a quantitative analysis of the problem facing the decision-maker in the case.

B
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Class Participation:
Attendanee will be taken at each class Class participation is scored for each student for each dass,

Text and Readings:
Students should focus en material presented iniectures, The text should be used to provide further
explanation and examples of conceptiand techniques-discussed in the course:

» Ltawrence R. J,, Wllliam F G., Busfness Pﬂlii‘."f arnd Strateglc Management, McGraw-Hili, 5th
Editich,
John A, P. and Hohinsnn R.B. Strategu: Manﬁgement 3rd EdItion ALT.BS. Puhlmatmns Delh,
Fred R. D.{2005}. Strateglc Management - Concepts and Cases, Pearson Eduation, 10 Edition.

= Pearce lll, John A, Rebinson, Jr. Richard B and Mittal, A * Strategic Management: Farmulation,
implementation and Control. Tata McGraw Hill.

*  Wheelen, Thomas L., Hungerdavid 1. and Rangarajan Krish, " Concepts in Strategic Management
and Business Policy", Person Education, India.

» David, R Fred, " Strategic Management-Concepts and Cases", Person Education, India.
Hill, Charles W L and Jones Gareth R, An Integrated Apprual:h to Strategic Management”
Cengage learning

Scheme of Examination: : : e

» English will be the medium of instruction an?i exarnination,

»  Written Examinations will ke conducted at the end of each Semester as per the Academic
Calendar notified in advance,

s This course carries 100 marks of which 50 marks shall he reserved for internzl assessment and
the remaining 50 marks for written examination to be held at the end of each semester.

* The duration of written examination far eathupaper shall be three hours,

» The internal assessment marks shalf be based on factors such as: {a} Mid-term test {20 marks],
Submission of written ESSEHHEHE {20marks), and Participation in case studies/ discussion,
and group activities (10 marks), The weightage given to each of these factors shall be decided
and announced at the beginning of the semester by the individual teacher rasponsible for the
paper, and tha marks obtained shall be made open to the students and alsa shown separately
in the mark sheet

» The minimum number of marks reguired to pass a paper shall be 40% in the external
examination and 40% in the aggregate of internal and external examination in each paper.
There is no pass percentage for internal part of the assessment.

& A minimum of 75% of classrnam attendance is required in each subject

As par RUSA Scheme the syllabus is ditided into t_?.r_i::-parts Grnu;&-l B 11, The instructions for external
exarminers would be as follows:-

s “The external paper will carry 50 marks and would be of three hours duration. The question
paper will be divided into three groups i.e, | I, Il The question paper will consist of four
questions each in group I and N, Each guestion in these groups carries 7.5 marks. Candidates
will be required to attempt four questions in all sefecting not more than twe questions from
each of these group. The lilrd group shall comprise compulsory question carrying 4 short




MBA (IB) Part-TI Sem-IV
242 Project Management

Course Dverview

The subject emphasizes on imparting the knowledge, skills, tools and technigues involved in
carrylng out project activities so as 10 ensure that projects are delivered within budget and schedule.

Course Content

Group I
Concepts of Project Management: Meaning:and Definition of Project, Characteristics of a project,
Project Life Cycle Phases, Role of a Project Manager, The Planning Processt Work Breakdown
Structure, Cost Planning — tools & techniques, cost -estlmation, Time Planning — tools &
techniques. Project Appraisal: Technicat Feasibliity, Economic Feasibility, Financlal Evaluation,
Appraisal Under Risk and Uncertainty, Sersitivity Analysis,

Group I1: L

social Cost Benefit Analysis: Rationale, Fundamentats of Shadow Pricing, Basic approaches to
social Cost Benefit Analysis
scheduling: Graphic representatlon of project activities, Metwork Analysis, Network Technigues:
PERT and CPM. Resouree Allocation. Control of Projects: control systems, controji of constraints —
cost and time. ¥

Pedﬂgﬂﬁl . “HF_ e ..

Extensive use of technology in the ¢lass rooms, Online modulds,of MDOCs, Research Based teaching,

Concerned Article fram journals and magazines

Case/Class Discusslon in the class: .
students will work in group to prepare 2 brief write-up due before the start of tlass covering the Case

study. Question in the case study would include the guantitative analysis of the problem solving and
decision making.

Class Participation: .
Attendance will be taken at each class and :Ias;‘-‘participatiqn is scored for each student for each

class.

A

Text and ReadIngs: CE - S
students should focus on material presented in lectures. The text should be used ta provide further

explanation and examples of cancepts and techniques discussed in the course:

» Harvey Maylor, Project Management, Pearsan Education, New Delhi, 2™ Edition,

« Prasanna Chandra, Projects: Planning, Analysis, Selection, implementation & Review, Tata
wcGraw-Hill Publishing Company Ltd., New Delhi, 6" Edition.

e Unitec Nations industrial Development D@gg_isatlnn, Guide ta Practical Project Appraisol — Saciol

Benefit Cost Analysis in Developing Countrigs, Oxford &1BH. -
« Jack R. Meredith, Project Management:ﬂ Managerial Agp[aaqh, Wiley Publications, 1* Edition.
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Scheme of Examination: - - 2

English will be the medium of instructiof 2nd examinatian,

Written Examinations will be conducted at the end of each Semester as per the Academic
Calendar notified in advance.”™

This course carries 100 marks of which 50 marks shall be reserved for internal assessment and
the rernaining 50 marks for written examination ta be held at the end of each semester.

The duration of written examination for each paper shall be three hours.

The internal assessment.marks shall be based on factors such as: {a) Mid-term test {20 marks},
Submission of written a‘sslgnments {20marks), and Part|c|patrnn in case studies/ discussion,
and group activities (10 fiarks), The wmg]j_tage given to’each of these factors shall he decided

. and announced at the beginning of the sefhester by the individua! teacher responsible for the

paper, and the marks obtained shall be made open to the students and also shown separately
in the mark sheet

The minimum number of marks required to pass a paper shal! be 40% in the external
examination and 40% in the aggregate of internal and external examination in each paper.
There is no pass percentage for internal part of the assessment,

A minitum of 75% of tlassrunr'n attendance’ls required in each subject

l'-.

As per RUSA Scheme the syllabus-is dmded nto two parts Group-l & II. The Instructions for external
examiners would be as follows:-

"The external paper will cariy 50 marks and would be of three hours duration. The question
paper wili be divided into three groups i.e., |, II, IIl. The quastion paper will consist of four
gquestions each in group | and Il. Each question in these groups carries 7.5 marks. Candidates
will be required to attempt four questions In all selecting not more than twe guestions from

“each of these group. The llird group shall comprise compulsory question carrying 4 short

answer questions (2 from ea:h graup} and will carr\r 20°'marks {5 marks for each question),”

o -
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MBA (IB) Pirt-II Sem-1V
243 Organizational Psychotogy in Global Context

Course Overview

The objective of this paper Is to help create professionals wha can apply the science af human behaviar
in workplace settings. This course alms to bring about the capabllity to assess Individual, group and
organizational dynamics in the workplace and apply that knowledge to ldentify solutions to problems
that improve the well being and performance of arganizatlons and their emplayees.

Group l; P .

psychology: Nature and Scope, Psychology a - Management, Organlzational/Industrial Psychology
nature and scope. o ’ enry

individust differences and behaviour?Personality differences, -

Human needs and their implications for an organization.

Personnel Selection in MNCs, importance of testing techniques, Psychological and Projective tests.
Employee Training & Development, Performance Management and feedback.

Job Satisfaction: importance and measurement.

Leadershlp Development: Transformation al. Authentic, By walking around and Level five leadership.
Hurmnan side of mergers & acquisitlons, Employee Attrition issues and strategies.

Group 1i:

Psychological Contract: breach of psychological coptract, its img lications.

Expatriate management: adjustment lssues of expatriates. o

Psychological Labour: impilcatinqs,fp[_qmpln',raes. o

Ocgupational Stress. Work-life balance. Oceupational heaith andwell being.

Qrganizational Justice: aggression at warkplace, bullying.

Diversity and discrimination issues at workplace: managing diversity. Gender issues: glass celling and its
implications and remedies Frustration: symptoms, causes and remedies.

Note: Students will recelive an Inprut of minimum 40 (class} Contact hours for this paper.

Pedagogy: _ )

The teacher is expected to use leading pedqg:qgh:al app;gg_g:_he;_[q_the class room situation and
comprehensive assessment practices to strengthen tea:hir_x;; efforts and imnprove student learning
outcomes. The teacher ‘will -engage students In various actlvities, analyzing case studies and

encouraging student in class discussion and class assignmentss -

Class Assignments and Attendance: The teacher must incly_de research based assignments, role
playing and simulation in the ciass. Continuous evaluation of students must be carried out using the
above criteria, A minimum of 75% of classroom attendance is required in each subject.

Recommended Texts: )
e H.L Kalia, Industria! Psychology, The Associgred Publighers, 1st Edition, 2006,
» Cary L Cooper and Edwin A, Locke, Findustrial and: Opggni:atinnal Psychology. Blackwell

Publishing, 2000. . e _
» laseph Tiffin, Ernest J. McCormick, and Daniet R. lgeo, Industrial Psychology, Prentice hsll of

india Pvt, Ltd., New Delhi, 1987, . _
+  Wayne Welten and Margaret A, Lloyd, Psychology Applied to Modern Life, Thomsen Learning 8th

Edition, 2007,

5§|Fage
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Scheme of Examination: o .

»  English will be the medium ﬁf'i‘_nstructiqq_ihd examination,

¢ Written Examinations will be conducted at the end of each Semester as per the Academic
Calendar notified in advance,

* This course carries 100 marks of which 50 marks shall be reserved for internal assessment and
the remaining 50 marks for written examination to be held at the end of each semester.

* The duration of writtén examination for each paper shall be three hours.

* The internal assessment marks shall be based on factors such as: {a) Mid-term test {20 marks),
Submission of written Bssighments {20marks), and Parficipation in case studies/ discussion,
and group activites {10 marks); The welghtage given to.each of these factors shall be decided
and announced at thé'beglrii'fing of the -se?r?iester by the individual teacher responsible for the
paper, and the marks obtained shall be made open to the students and also shown separately
in the mark sheet .

* The minimum number of marks reguired to pass a paper shall be 40% in the external
examinatior and 40% in the aggregate of internal and external examination In each paper.
There is no pass percentage for interna) part of tha asséssment.

* A minimum of 75% of classroom attendance is required in each subject

As per RUSA Scheme the syllabu_sl isi'ﬂ:i';'ided inta two parts Group-| & II. The Instructlans for external

4 N

o -
examiners would be as folliows:- o

* “The external paper will carry 50 marks and wouid be of threa hours duratian. The guestion
paper will be divided into thrée groups i.e., I, Il, . The question paper will consist of four
questicns each in grovp | end 1. Each question in thase groups carries 7.5 marks, Candidates
will be required to attempt four questions in all selecting not more than two questlons from
each of these group. The lifrd group shall comprise compulsory question carrying 4 shart
answer questions (2 from each group) and will carry Eg;qark_s {5 marks for each guestion).”

“
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Course Overview:

MBA (IB) Part-I1 Sem-IV
244 Consumer Behavior

= -

Upon the satisfactory completion of this course thestudents wilf tie ablg to:

1. understand the theory of cohsumer and industrial buyeebehavior;

2 be able to recognize ang Bpply appropsiate theory. 13 order-to solve practicai marketing and
product management prablems; o

3, understand how Information and communication flows, and external influences can affect
purchasing dedsfans; : T

4. be able to analyze

general marketing strategy and provide advice on basic cansumer/industrial

buyer behavior issues.

Course Content
Group b
Matro and micre aspects

L} '1'

oo -

of consumer Behavier-and thaisFelevance to Indlan economy. Consurmner

@ehavior and Marketing Strategy,External Influences: u‘uss-aqgltugal variations in Consumer Behavior,

Soclal ¢lass and its Infiuence on Cgnstimer Behayior, gmup'dm‘a_.@lﬁahd cansurmer reference groups, the

household life cycle, ramily dedsion making. Internal I_nﬂﬁennes: consumer needs and motives,

personality and Consumes Behavidr, consumer perceptlon and’ Qa[!gegng strategy, learning, memory and
o C s T ’

product positi oning.
Group Iz
Consumer Attlitude: Attiu

psychographics and life style.

personal influence and opi

de formatlon and change, communication, seff-cancept and its applications,
. . '

nion leadership—giffusion of innovitions: the diffusion process, the adoption

process — consurmer decision making process-ie) .models Arfarmation search, evaluation criteria, post-
purchase Sehavior-Consumer expectation and sat sfacﬁun—r?iﬁé’g]ngtﬂmnanm.

Pedagogy:

. REL S 3

e e -

Extensive use of technology IntheTlass sooms, Owline qu'i_;jiaé-ai-'mouf:s, Research Based teaching,
concerned Article from inurnal§_and magazings i

Case/Class Discussion Inthe chﬁ:

Students will work in grou

w1
A A

p to prepare @ brief write-up due before the start of class covering the Case

study. Question In the case study would include the quanqgl,tive analysis of the problem solving and

decision making.
Class Partkipation:

Attendance will be taken
class.

Recomme nded Texts

B!
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« Schiffman, L. G.and kanuk, L. L., Consumer Behaviour, Prentice-Hall of Indla, New Delhi, 2006.
» Hawkins, Dv, |., Consumer Behavigur: Building Marketing Strategy, Tata MeGraw-Hill Publishing
.l._.“'_

Company Ltd., New Delhl, 2007,
« Blackwell, Roger D., Miniard, Paul W, and Engel, James F., Consumer Behaviour, South-Westerr,

gth Edition, 2001,
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Scheme of ExamInation: B,
*  English will be the medium of instruction and.examination, _
* Viritten Examinations will be conducted at the end of each Semester as per the Acaderr
. CalandaryotiBl T advance.” AL

* This ca_u'l}é'gaﬁ’iiﬂﬂ marksdf which 50 farks shall be reserved for internal assessment ar
the remathing S0 harks fn_rgbéftten examination to be held at the end of sach semester.

s The duration uf'@.rr'itten examination for each paper shall be three hours,

* The internal assessment marks shall be based on factors such as: {a) Mid-term test {20 marks
Submission of written assignments (20marks), and Participation In case studies/ discussior
and group activities (10 marks}), The weightage piven to each of these factors shall be decide

-and annéﬂnﬁedh'ét the beginning of the semester by the individual teacher responsible for th
péper, and the marks obtained shal! ba made,open to the students and also shown separatel

_ inthe nisTRShiget . .

*+ The minI;‘nh_nj’: fﬁﬁmber of marks requireg. to pass a paper shall be 40% In the extarng
examination and: 40% in the'gu’ggregate of internal and external examination in each paper

There is no pass ﬁercentage for internal part of the assessment.

* A minirnum of 75% of classroom attendance is required in each subject

o LR

R T I

As per RUSA Scheme the syllabus is divided into two parts Group-} & II. The Instructions for external
examiners would be asfollows:- )

* “The external paper will camry. 50 marks, and would be of three hours duration. The question
_paper wifl‘fﬁ_e:_ﬂ[ﬁged into hthrg:'_erigmu;'isf'f?éf'ﬁ?‘!f, IIl. The question paper will consist of four
questions.each '_-ig-g_frbup | andifl. Each question in these groups carries 7.5 marks. Candidates
will be required to-attempET&iir questions in all sefecting not more than two questions from
each of thess group. The Illird group shall comprise compulsary question carrying 4 short
answer questions2 from each group) and will carry 20 marks {5 marks for each question}.”
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Course Overview

The objective of this course is to give advanced level inputs to the students of finance, After the study of
the paper, students should be able to design, develop and Implement innovatlons in instruments and
processes .The subject wil! also help formulate creative solutiaps to problem in finance

Course Syllabus .

Group I: i & T

An intreduction to financial Engineering; Coru_:épmal ton!s.'clﬂ naficial engineer; Valuation relationships
and applications, measuring “Feturps,  Risk: -Portfolio considerations, investment. horizons, leverage;
Measuring risk; understanding”Interest rates Gnd exchange; fates; Speculation, Arhltrage and market
efficlency. Physical tools of financial engineer: product development, future and forwards, swaps, single
period options: calls and puts; -Multipericd options: caps, Floars=caliars, Captions, Swaptions, and
Compound Options.

Group ik :

Fixed Income securities «lebt market innovatlons, Equitywand equity related instruments, Hybrid
securities; Financial Engineering processes and strategies: Asset fLiability management, hedging and
related management techniques, Corporate re Gturing, fﬂt_[g__d_ira;ﬂans in finandal engineering, iegal
Protections for innovative Financig} Products prvices. - ﬂﬁﬂlﬁ

Note: Students will receive’ andnpue of miﬁiﬁium 40 {:Eﬁﬁ‘lﬁ;ﬁ_haurs in‘gach paper. n addition

students are also required to undertake a variety of practica} assignsments and group work under the
supervision of the faculty in every paper. ' .

Pedagogy

The instructor is expected to use teading pedagogical approaches in the class room situation,
research-based methodology, innovative instructional methods, extensive use of technology in the
class room, online modules of MOOCS, and comprehensive assessment paractices to strengthen
teaching efforts and improves sfudent learnipgiitcomess+- -

The instructer of class will engage in a combination _n:ﬁ;_ﬂ_gﬁ'lé reading, analyzing case studies,
preparing the weekly -a;sigr!_e_d;;[_g_adjng a'n:L-excercisgsf_‘j{{‘muﬁglng in class disscussion, and live
groject based learning. P e - P E -

The instructor-of the class will engage in a combination.of academic reaging, analyzing case studies,
preaparing the weekly assigned réadings, encquraging inthe classdiscussions, and live project based
learning. ’

Class Discussion Assignments: :

students will work in groups of upto four to prepare a_pg_ief write-up die before the stant of each

the case study of class material to be discussed in the next session. Questions may include @
guantitative analysis of the proflem facing th ciston-(aker in the case.
o o : .

Class Particlpation -3 e 8 . A _
Attendance will be taken.at each Tlass and d?ﬁﬁﬂtmﬂiﬂﬂ is scored for each student for
each class CERER T il s :

Recommended Texts and Readings: e e &

+  lohn F.Marshall: Flnancial Englneering,Prentice Hall New Delhl-2009

»  Salih N. Neftci :Principies of Financial Engineering, Second Edition

w2l Finandal Engineering: The Evolutian of a Profession, May 2011
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scheme of Examination: oI = '

e English will be the mediunf of instruction and examination.

s ‘Written Examinations wiit'ie conducted at the end of each Semester as per the Academic
Calendar natified in advance,

« This course will catries 100 marks of which 50 marks‘shail be reserved for internal assessment
and the refaining 50 marks for written exarnination to be held at the end of each semester.

» The duration of wrigten—iii{ahination-fnrqeach paper. shalt be three hours.

« The internal assesﬁﬁhﬁﬁmrks shall be based on FAcRBFE uch-as: {a) Mid-term test (20 marks),
cubmisslon of wri};é'ﬁ isﬁ'énments zﬁmarks}, and’Participation in case studies/ discussion,
and group activities (10 miarks), The wWhightage giveh +a each of these factors shall be decided
and announced at the bgﬁlnning of the semester by the individual teacher responsible for the
paper, and the marks obtained shall be made open o the students and also shown separately
in the mark sheet

« The minimum number?of marks required to pasé 3 paper shall be 40% in the external
examination and 40% in'the aggregate of internal and external examination in sach paper.
There is no pass-perpen’fi"ge’ for internat-part of the ssessment.

+ A minitum of ?5¥ﬁc%%t®m att'qml‘:l'la_ﬂce s required Th eath subject

o " [ Ee

As per RUSA Scheme theiﬁjf’llah:;-h dividﬁd two parts Group-i & il. The instructions for external

examiners woutd be as follows:~ '

wE

»  “The external paper will carry SO marks snd would be of three hours duration. The question
paper will be divided into three groups te., |, 1l . The question paper will consist of four
questions:.each iﬁ‘-'grcu'ﬁ"l' and 1I, Each question in ilfu_:se groups carries 7.5 marks, Candidatas
will be reguired to atte_n_'uﬁt four gquestions in all seiecting not more thar twa questions from
gach of these grﬁ?ﬁ%e Tiisd group shall compise: compulsory question carrying 4 short

answer questions,{2 froff each grou p)-atid will carmy'20 ‘marks (5 marks for each question).”
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