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INSTRUCTIONS FOR PRACTICAL EXAMINATION
- There will be typing test fof 5 minutes and the candidate shall oe
requlred totype 1n 25 minutes. 7

flﬁ -

of successful stenographer, writing techt mques apd materials.
Consonants : Definition, numbur{ﬁ:erms chy sses, Size, tthknﬁbS

directions and joining strokes.

g . - - ""'B
o 0N ADVERTISING, SALES PROMOTION AND SALES
Vowels, Dipthongs and Diphones abbhac Sonctu Sttt tlitboats) b etlrebed o i

Vowels - Definition, number seund s.igns., places position of MANAGEMENT |
outlines, interventing vowels. , APER-A : Advertising | | Ly % \,” .
Introduction of upwards/downw rds strokes in stenography 'PAPER-B : Entreprencurship Development
Dipthongs - Definition, names, 31gns placed, JC‘lﬂed dipthyongs and :On the job Training during Summer vacation = 4 weeks _
triphones. | | % Note: For four weeks on the job training the students will associate
rriMphones Definition, signs and application.  themselves with some relevant work organisation during the
~ Use of Vowels - Dlpthongs and diphones in plural in ¢

. Summer vacation followmg Ist and IInd year. The Departmenr
SECTIONC runiing this raimine wili help the siudents for muabigéf
- Grammalogues and Phraseography.
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"-Grammalogues - Deﬁmti gn of grammalogues and logogram ofM oo PAP ER-A ADVERTISING e |
| crammalogues punctuation signs; . .‘Tcax - ;L,S_ S ISP g i; a“"; _?" i 3:5 %
“Phraseography - Definifion of phrase, how a phrase is writtes, g o C QEsores L ong s & Per W-?ei?;*

= 75-80 per annum

SECTION-D iNbTRUCTIDN& FOR THE PAPER-SETTER ¥

Circles, '.00;5., ‘and hobks. The question paper will consist of five sections : A, B, C, D and E. &

" Circle-size and direction, application, application in phragegarap}jy’§830t10ns A, B, C and D will have two questions from the respectwem-_:
attachment with straight and curved strokes, exce?{mn to the use of circle, _set:ta ons of the syllabus and will carry 20'marks each. Section E will h ;

~Loops : Size and direction. -one question having 8 short answer type questions (answer to be aroun&;l

SHORTHAND PRACTIC ALS 100 words each) of four marks each which will cover the entire syllabus

!, Ve Marks 30 umformly In all, nine questions are to be set. '

1. Repeated Practice of Consonants, wntyhg each conscnant from the INSTRUCTIONS FOR THE CANDIDATES Y
_text material with particuiar atteniio Candidates are reqmrgd (o atiemp question each from sections
angle, size/and direction. | , B, C aad D of the question r and 5 short answer type questions

2 Repeat d/practice of vowels, dipthgngs, diphones and triphones by._answer to be around 100 dS each) fiom Sﬁ;{lglg T

ing/the text materials and other printed shorthand books and-‘_i | _ e . = e
;:fgl ks wid e, ,h P ¢l. Understanding advertising, marketing communication,
E E communication process and-application. |
Repedted practice of grammalogues and phrases; i’m“ 1;:3;;;:0 fl fc;:;rtisi;l & et
Repéated practice on use of cgc!\,s lcops and heoks; PO | g

— Way of mforming
n hand | ,
| Transpﬂrtataon from shorth ito long Min A e s oo
Dictation from unseen passz |

£ dnills+ shorth — Improving productivity
Vasiely of Quils - shortaagy —  Economic growth of the nation
from black board co‘d

Advertising and Sales Promotion
. —  Difference between these
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to their formation, length, §
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fmr" black board, (:szapym':Jr shorthana_?}
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B. A. Part-I (For 2012 Exami cation)

Devclopmﬂ Advertising Programme
Programming Stéps (Marketing, Motive, Me’ssage Medxa

Measurement)

Advertising Goals (increase sales established brand, e.g., to
enter target marketing) -

Need to set advertising objectives

‘Return on Investment |

Media Selection
. SECTION-B (

Co-ordination.

Alternative approaches for advertlsmg objectives setting
DAGMAR -

“PLC

—————

.~ Primary and Selective Demand L.uitlvﬁtmn

Informal Advertising
_Persuasive Advertising
Reminding Advertising
Advemsmg Media .
Role of Media
— _Media Planning
Media Selection
Message Designing
AIDA Method & Application
Media Selection Decision |
Cost, Reach Frequency, Impact. )
SBETION=C [JwoT — !
. g
‘Types of Advertising Media :
Strength and Weakness of each type :
Press
Magazine
Qutdoor-Hoarding etc.
Direct Mail
Radio
T.V.
Cinema
Cable Services |
Effectiveness of each alternative
Advertising Agencies
Functions, Role and lmportance
Organisation

Al

B. A. Part-I (For 2012 Examination) 131
i SECTION-D
t 1. Advertising Effectiveness

;1 —  Direct Rating

g —  Portfolio Test

4 —  Lab Test

i G

¥ — Copy Testing

gi -—  Media Tests

g —  Sale-Effect Test

:2.  Advertising Budgeting

{ . — Percentage of Sales Method

; —  Affordable Method

— R Method

Ma
ivie

thod

Competitive Parity
Other Advertising Issues
ASCI

Adyvertising and MRTP.

PAPER—B EN TREPRENEURSHIP DEVELOPMEN T

Lectures/Tutorials : 2+1=3 per week
" = 75-80 per annum
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INSTRUCTIONS FOR THE PAPER-SETTER

| The question paper will consist of five sections : A, B, C, D and E.
iSections A, B, C and D will have two questions frem the respective
sections of the syllabus and will carry 20 marks each. Section E will have
ione question having 8 short answer type questions (answer to be around

3100 words each) of four marks each which will cover the entire syllabus

guniforinly. In all, nine questions are to be set.
| - INSTRUCTIONS FOR THE CANDIDATES

Candidates are required to attempt one question each from sections
-_.;;A B, C and D of the question paper and S short answer type questions

| ;Lanswer t0 be around 100 words each) from section E.

SECFION-A— L/ etd — |

I Subject overview

Importance of Entrepreneurship and its relevance in carcer
growth

Coverage of the subject and its scope
Entrepreneur, Entrepreneurship and Enterprise
Coneept & Role in Development

/







